





Automotive Baily 








Founded 1925 












The Trade Newspaper of the Industry 


\ 


WEEK-END 





EDITION 


CWS 








Vol. 15 No. 1993 


DETROIT, SATURDAY, JUNE 10, 1933 


$6 Per Year, 10c Per Copy 
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Just Another Column 
—— 

Our New Neighbors 
—~— 






Nan Vogel, Magnate 
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By 


Chris Sinsabaugh 





| 
WELL FOLKS, here I am, | 
like Brisbane, first page, first col- 
umn, grinding out “Sparks” after | 
a short intermission needed to} 
move the paper from New York | 
to Detroit, where it always should 
have been. I’m tackling new re- | 
sponsibilities, but close to my 
heart is my first love, my old | 
meal ticket, the column. Of | 
course the cash customers may 
be expecting something snappy, 
something bright and scintillat- 
ing for the first effort under the 
new flag, but you always have | 
had to take the “run of the mill” | 
and so it is today—just another 
column. 


os & & 


MOVING THE COLUMNAR 
office from the niche under the 
golden tower of the Fisher build- | 
ing into a new home in the New 
Center building, across the street 
from the old diggings, you might 
expect us to be like a cat in a 


strange garret, but we find our-| 
selves rubbing elbows with many | 


old friends in the industry. 
Neighbors of ours in this pala- 
tial edifice are the Detroit offices | 
of such automotive concerns as 
B. F. Goodrich, A. Schrader’s 
Sons, L. C. Chase & Co., Dura} 


Company, Moto Meter Gauge & | 


Equipment Company, Fafnir 
Bearing Company, Nice 
Bearing Company, and a host of 
others identified with the indus- 
try. Also we have with us Ruth- 
rauff & Ryan, handling Dodge; 
Grace & Holliday, with the Con- 
tinental and Libbey-Owens-Ford 
and Young & Rubicam with 
Packard in the way of adver-| 
tising agencies, so we are not 
going to be lonesome—-we always 
have someone we can talk shop 


with. 


SINCE THE DEATH of Lou| 
Vogel, whose long connection with 
leading trade papers as an adver- | 
tising salesman made him famous | 
throughout the land, Detroit has) 
been wondering what became of 
Mrs. Vogel. A clipping that has | 
come to the desk locates her as| 
the new president of the recently | 
formed Lancaster and Dauphin | 
County Baseball League in Penn- | 
sylvania. Nan Vogel always has | 
gone in for outdoor sports and in 
her time she has been world’s | 
women champion trap. shooter | 
and a leading figure in gun 
circles. 

Although Lou Vogel was known | 
to everyone connected with the| 
industry in Detroit in those good | 
old days that are gone forever, 
Mrs. Vogel shared his wide circle | 
of acquaintances, being the good | 
wife who took an active interest 
in her husband‘s work and was 
a business man herself. 


i * * 
AMONG THE FIRST of those 


to check in with congratulations 
to the new editor was Charles C. | 


(Continued on Page 3) 


Ball | 


G. M. Sales 


Best Since | 


June 1931 


New York, June 9.—Retail de- 
liveries of General Motors new 
passenger cars and trucks to con- 
sumers in the 
United States 
during May to- 
taled 85,969 
units, the high- 
est for any sin- 
gle month since 
June, 1931, and 
representing the 
first time since 
June, 1931, that 
sales during a 
month exceeded 
the sales of the 
corresponding 
month in the previous year, ac- 
cording to an announcement by 
Alfred P. Sloan, Jr., president of 





A. P. Sloan, Jr. 


| the corporation. 


This strong showing in May 
brought the total sales to con- 
sumer during the first five months 
to 297,937 units, exceeding the 
figure of 288,517 for the first five 

(Continued on Page 15) 


Hudson Gains: 


For Opening 


Dodge 5 Mos. | 
‘Sales Topped 
Entire 1932) 


Detroit, June 9.—Dodge Broth- 
ers Corporation plants dispatched 
| more Dodge six and eight-cylin- 
|der passenger 
| cars in the first 
| five months of 
the present 
year, than were 
shipped during 
the entire year 
1932, according 
to A. vanDer- 
Zee, general 
sales manager 
of Dodge. 

Mr. vanDer- 

Zee also points A. vanDerZee 
out that while the company’s to- 
tal passenger car shipments for 
January, February, March, April, 
May, amounting to 27,362 cars, 
exceeding Dodge passenger car 
shipments for the twelve months 
of 1932, the figure does not take 
into account Dodge trucks and 
Plymouth Sixes also shipped to 








| Dodge dealers within the first | 
Week of June (Continued on Page 14) 


Detroit, June 9.—For the fourth 
consecutive week sales of the 
Hudson Motor Car Co. in the 
United States 
and Canada 
have been ahead 
of the corre- 
sponding period 
of last year. The 
week ending 
June 3 shows 
the biggest in- 
crease over 
1932, being 41.9 
percent over the 
figures for the - 
same week of C. G. Abbott 
1932. 

According to Chester G. Abbott, 
general sales manager, demand is 
firmer than it has been for two 
years, with practically every state 
in the Union showing an im- 
provement. Sales went ahead of 
last year during the week ending 
May 13, which had an increase of 
4 percent. The week of May 20 
showed a 16 percent increase, 
May 27, 30.3 percent and June 3, 
41.9 percent. The outlook for the 
balance of June, according to 
Mr. Abbott, is excellent. 








Studebaker 
Boosts June 
Output 1,000 


South Bend, Ind., June 9.—Con- 
trary to seasonal trends of pre- 
vious years, the production of 
Studebaker and Rockne automo- 


| biles during June will exceed that 


of May. The increase will total 
more than 1,000 cars. It is note- 
worthy that this is the third suc- 
cessive month that Studebaker 
production schedules have been 


expanded over the _ preceding 
month. 
These announcements’ were 


made here today by George D. 
Keller, sales manager of The 
Studebaker Sales Corporation of 
America. 

“Our production schedule for 
June called for 4,500 automobiles,” 
said Mr. Keller. “These cars and 
more have been ordered by our 
dealers. Therefore, our original 

(Continued on Page 14) 


Notice to Subscribers 


M4* we repeat, that 


all paid-in-advance sub- 


scriptions will be extended for the full term 
due under the new reduced price. 


The former subscription price was $12 per 


year, the present price i 


s $6 per year, therefore 


all subscriptions will be extended TWO MONTHS 


for each month paid-in-a 


dvance. 


The expiration dates on the address stencil will 


be corrected 
Publisher. 


as 





rapidly 


as possible.—The 





) day. 


Exploded as Bu 


May Car Sales Gain Raises Hopes 
of Even Better Showing in June 


[Old Fallacy That Peak Month Falls in April is 


iying Continues 


Well Past Normal Season 


By CHRIS SINSABAUGH 





Detroit, June 9. 


All down the line, reports of a May 


that beat the corresponding month of last year both in 


| production and sales have encouraged the industry to look 
for a June that will be even better. 


The old fallacy that 


April is the peak of the year has been dispelled in a most 
convincing manner and sales executives no longer hesitate 


to predict that the 1933 sal 


es curve will be flattened out 


so that it will be almost as level as an Iowa prairie. 


Chevrolet’s 
May 65,761; 
Best in 2 Yrs. 


Detroit, June 9..-Chevrolet deal- 
ers reported the sale at retail of 
65,761 new cars and trucks in 
May for the 
largest single 
month’s retail 
deliveries since 
June, 1931, W. S. 
Knudsen, presi- 
dent and gen- 
eral manager 
announced __to- 


In May, 1932, 
the figure was 
48,210 units, a 
gain of 36 per- 
cent, andin 
April this year 
53,936 units, Mr. Knudsen said: 

Retail sales reported in 1933 for 
the five months ended May 31 to- 
taled 226,388 new cars and trucks 

(Continued on Page 10) 


Double Tax 
Hurts in N.Y. 


By Alexander Johnston 


New York, June 9.—All other 
topics of conversation along Auto- 
mobile Row sank into insignifi- 
cance this week compared with 
Mayor O’Brien’s bold attempt to 
double the taxes paid on their 





W. S. Knudsen 


cars by motor vehicle owners of 


the metropolis. 


Primarily, of course, this pro-| 


posed law is a blow at the vehicle 
owner, but its effect will be even 
more heavily felt by the dealers. 
To say that the automotive mer- 
chants in this city are in despair 
would be exaggerating, but they 
are profoundly worried. Begin- 
ning with the first week in May 
automobile sales in the metro- 
politan district started up and 
(Continued on Page 21) 


Stewart- Warner 
Directors Stay 
Chicago, June 9.—Directors pro- 


posed by the management of 
Stewart-Warner Corporation were 





elected at the windup session of | 
stockholders in Richmond, Va., it | 
| was 


announced at corporation 
headquarters in Chicago. 


The ticket won out by a margin | 


(Continued on Page 14) 


O While full returns are not in as 
yet on May production, it is esti- 
mated that it undoubtedly will be 
better than 210,000, while those 
predicting as to the current 
month are inclined to believe that 
June will be better than May. 
Most satisfying are the reports 
from General Motors and _ its 
(Continued on Page 10) 


State Motor 
Chiefs Meet 


By William Ullman 


Trenton, N. J., June 9.—Many 
matters of vital importance to 
all branches of the automotive 
industry are scheduled for ac- 
tion by State motor vehicle ad- 
ministrators when they meet in 
Detroit, June 27-29. 

Outstanding among the items 
on the program is the expansion 
of the existing organization, the 
Eastern Conference of Motor 
Vehicle Administrators, into a 
national association. Through 
the agency of such a_ body, 
composed of those most directly 
connected with motor. vehicle 
regulation, the highest hopes are 
held for the achievement of a 
more rapid and _ substantial 
national uniformity in motor 
regulations. 

Selection of Detroit as _ the 
scene of the meeting represents 
a fundamental step in the expan- 

(Continued on Page 15) 


Eight States 
Top Last May 


| Detroit, June 9.—Eight out of 
eleven states reporting new pass- 
enger car sales for May have 
| shown a gain over the same 
| month last year in a compilation 
| released by R. L. Polk & Com- 
pany here today. The total for 
the eleven states showed a sub- 
| stantial gain over the same 
| month last year, however, with 
| the figures being 24,148 units in 
| May this year against 20,782 last 
year. 

A feature of these early reports 

(Continued on Page 21) 





Welcome 
“Your publication is so dis- 


tinctly a Detroit publication 
that it is fine to have it come 


here in such good hands, 
More power to you!”—Roy D. 
Chapin, president Hudson 
Motor Car Company, Detroit. 
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First Two Weeks Reveal 
Motor Industry’s Products 


Major Point of Interest 


By MELVIN J. ADAMS 

Chicago, June 9.—Day or night 
along Chicago’s lake front amid 
the gayety of the great Century 
of Progress exposition, one is 
greeted in the automotive ex- 
hibitions with reason after rea- 
son for causing the N. A. C. C. 
show committee to turn green 
with envy. 

That statement 
disparagement of 
mittee, for, after 
Central Palace in 
the Coliseum in Chicago have 
their limitations, and all oppor- 
tunities are taken advantage of. 

The point is that here at the 
world’s fair there is more chance 
to exercise exhibition ingenuity 
acres instead of square feet of 
space and whole building instead 
of booths. 

So, perhaps, one should expect 
to be rather dazzled by the al- 
most countless ideas that have 
taken form and been carried into 
reality by those who represent 
the automotive 
fair. Certainly it is that if they 
have overlooked the smallest de- 
tail that would make their ex- 
hibits more effective, more allur- 
ing and more valuable, it hasn’t 
as yet been discovered. 

Auto Shows are Free 

All of the automotive displays 
have one point in common. They 
may be seen and enjoyed with-. 
out charge. Whether housed in 
buildings of their own or as ex- 


is not made in 
the show com- 
all, the Grand 
New York and 


hihits in other structures, they 
a ; no desire to visit 

It is no .east bit surpris- 
ing, therefore, that those build- 


ir 


been generously pat- 
ronized. Nor is it surprising that 
the people who visit them have 
been fascinated, for there is a 
touch of individuality to each ex- 
hibitor’s efforts and an abund- 
ance of variety within each com- 
pany's exhibit space. 

So overpowering and interest- 
ing are these revealing displays, 
that they would as a matter of 
fact rate and probably draw tre- 
mendous patronage is grouped all 
by themselves away from the 
world’s fair setting. 

In keeping with the spirit per- 
vading the exhibition buildings 
at the Fair, no active solicita- 
tions of orders are being made. 
Yet the programs of General Mo- 
tors and Chrysler are designed to 
produce mounting lists of pros- 
pects and actual sales with no di- 
rect 
on The feature in 


duty. big 


industry at the! 


efforts on the part of those | 


7 
LJ 


the General Motors building | 
is the assembly of Chevrolet 
cars, with throngs looking down 
upon the various. operations 
from a balcony on the level 
of the main floor. Chrysler, 


on the other hand, has put its 
selling punch outdoors through 
the medium of 


which the Chrysler-built model 

of the visitor’s choice is 

through its demonstration paces. 
General Motor’s Activities 

On the floor of the north wing 
of the General Motors building, 
Oldsmobile has put over some- 
thing of a ten-strike that is en- 
thralling, amusing and educating 
great crowds. There, two Olds- 
mobiles face each other—one of 
the 1901 vintage, the other a 1933 
model. Each program opens with 
a rendition of the “Merry Olds- 
mobile” song favorite. Then fol- 
lows a running-fire conversation 
between the “young upstart” of 
33 amd the “grandpa” of '01. To 
the old-timer, the 1933 model is a 
huge joke and has to prove his 
superiority, vigorously challenged 
at every turn. Lights illuminate 
each feature as the new car tells 
its advantages over such old-time 
construction as kerosene lamps, 
hand cranking at the side and a 
one-lung engine sticking out at 
the rear. 

Up in the executive offices J. A. 
Grier, exhibit manager, spoke en- 
thusiastically of the attendance 
at the General Motors building 
exhibits and the public reception 
accorded to them. 

“In the first nine days the at- 
tendance at our building passed 
the 150,000 mark,” said Mr. Grier. 
“This means that one out of every 
three people visiting the Fair 
came to our exhibits. That is an 
excellent average, since nearly 
everyone plans to see the Fair at 
least half a dozen times and in 
the end we will have shown to all 
of them. 


Assembling Chevrolets 
“This is the largest exhibit we 


ever have had, and with it the) 
chance to show more than ever | 


before. The space available per- 
mits of demonstrating car assem- 
bling, and from the way the 
crowds line the balcony rails, it 
was a happy thought.” 

Mr. Grier relates a human in- 
terest story of how a man in me- 
chanic’s working clothes visiting 
the exhibit gave the General Mo- 


tors people a good suggestion 
(Continued on Page 12) 
i} MC OTORS 


a quarter-mile | 
track and steep, wooden hill over | 


put | 


oO- 





Automobile Tail Wags Dog at Chicago Fair | 





Beautiful lobby of General Motors Building at Chicago Century of Progress 


De Soto Move to Jefferson 


Lets Plymouth Expand 


Continental 
June Output 


Set at 1,500 


Detroit, June 9.—With the Con- 
tinental Ace now coming off the 
assembly line in volume, produc- 
tion of all cars 
of the Continen- 
tal line has been 
to 


stepped up 
the new high 
level of 1,500 


units scheduled 
for the month 
of June, accord- 
ing to Henry 
Krohn, vice- 
president in 
charge of sales 
of the Continen- 
tal Automobile Company. 

Export business, particularly on 
the Beacon and the Flyer, has 
been above expectations. 





Henry Krohn 


A.A.A. ‘Annual Meeting 
Changed toWashington 


Washington, June 9.—An elev- 
enth hour switch in plans will 
bring the 3lst annual meeting of 


the American Automobile Associ- | 


ation to the National Capital 
June 16-17, instead of Louisville, 
Ky., for which city it was origi- 
nally scheduled several weeks ago. 

The change was made at the in- 
stance of a number of delegates 
seeking to save both time and ex- 
pense. 





Chrysler Demonstrating Track adjacent to Its Modernistic Fair Building 





for room because of increasing 


Detroit, June 9.—Both cramped | 


ing in Plymouth sales, the reports 


| show that the week ended June 


sales and a call for more and) 


more cars, DeSoto has moved its 

manufacturing activities to the 
Chrysler plant, on East Jefferson 
avenue, where it will have more 
elbow room, while Plymouth has 
taken over the space at the 

Mount Elliott avenue plant, 
which has been used by both 
these units for the past couple of 
years. 

Out on East Jefferson DeSoto 

will be able to silence its growing 
pains for changes are being made 
for the co-tenant which will give 
Byron Foy greatly’ increased 
manufacturing facilities 
will enable DeSoto to fill special 
equipment orders on a volume 
| scale not heretofore possible. In 
addition DeSoto production will 
be facilitated by reason of the 
fact that DeSoto bodies 
manufactured in the corporation’s 
body plant immediately adjacent 
to the new location. 

General Sales Manager Roy 
Peed and the other executives 
will continue to hold forth at the 
Mount Elliott plant until new and 
modern quarters are completed at 
the East Jefferson avenue plant. 

This DeSoto expansion is a 
“natural”, based on the latest re- 
ports on sales, which show that 

| DeSoto dealers are getting many 
names on the dotted line. Count- 





Cleveland, 
up because of the retail showing 
made in May despite the fact that 
a large amount of Cleveland’s 
money still is tied up in closed 
banks, the Cleveland Automobile 


ciation will observe Demonstration 
Week from June 11 through to 


the 18th. 
Among the special features next 


day over a different route, 
consisting of both antique and the 
latest model cars; special 
grams by the noonday 
clubs, 
newspapers, radio 
other institutions. 
It was planned originally that a 
special week of observance among | 
the automobile dealers be held co- | 
incidently with the reopening of | 
Cleveland’s big banks. 
bration was set to begin June 11 
| because it appeared that the re- 


lunch 


stations and 





which | 


are | 


O., June 9.—Pepped | 


3 gave the greatest volume of 
sales in this unit’s history, a 22.3 
per cent gain over the previous 
week, and retail sales of DeSoto 
cars by dealers during May were 
38.2 per cent greater than the 
previous month. 

Plymouth, proud of its new rec- 
ord of 34,000 units in May, and 
with the room made available 
through the DeSoto move, now 
has production facilities which 
will permit the manufacture of 
more than 40,000 cars per month 
at the Mount Elliott plant. The 
plant now has a 40-acre plant at 
its disposal, and plans call for the 
establishment of a most modern 
driveaway and truckaway de- 
livery grounds. A series of con- 
crete runways will enable 2500 
cars to be handled with military 
precision. A new one-story build- 
ing to house distribution execu- 
tives also will be built on the 
grounds. 

Plymouth takes over this ad- 
ditional space at a time when the 
company is from two to three 
weeks behind actual orders, it is 
stated. B. E. Hutchinson, chair- 
man of the board, is authority for 
the statement that this unit now 
has on hand more than 20,000 un- 
filled orders, despite the fact that 
in May 34,000 cars were turned 
out. 


Cleveland Demonstration 
Week Opens Tomorrow 


opening of the banks was indefi- 
nitely delayed, but Cleveland ap- 
parently had started out of the 
slump when May figures showed 


| that sales of new cars exceeded 


Manufacturers and Dealers Asso- | 


week will be six parades, one each | 
and | 


pro- | 


and the co-operation of | 


The cele- | 


May of last year by 38 per cent. 

As planned, Demonstration Week 
has a four-fold purpose, based on 
the following premises: the only 
way was adequately to ascertain 
the superiority of eurrent model 
cars over those now in owners’ 
hands is by actual demonstration; 
it is now patriotic, altruistic and 
in the interest of the common good 
to buy a car; this is especially 
true in Cleveland, where the em- 
ployment of thousands in steel 
mills, foundries, parts factories 
and other industries is dependent 
on the automobile trade; automo- 
biles are cheaper now than they 
may be in the near future, due to 
possible price increases or addi- 


| tional sales taxes. 














Sparks 


(Continued from Page 1) 


Swearingen who in the old days| Autocar Co., 


| Mdutocar Resumes 


| 


Full Time Schedule 


Philadelphia, June 9. — The 
Ardmore, Pa., has 


was my Motor Age correspondent | placed its employes back on a 


in Louisville and who later was 
editor of Motor World. Now he| 


| full-time working basis, following 
a year and a half of part-time 


| 
| 
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employment, according to Robert 
F. Wood, advertising manager. 
Mr. Wood said this re-estab- 
lishment of the five-and-a-half- 
day week is not caused by any 


one large order, but by numerous 
orders from many points in the 
country 


ennai eee ee eee 
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Japanese Companies 
May Build Own Car | 


Washington, June 9.—A con- 
solidation of important Japanese 
industrial interests are said to be 
planning to manufacture auto- 
mobiles on a commercial scale in 
Nagoya, Japan, according to a re- 


port from the U. S. Consul at Na- 
goya just made public by the 
Commerce Department. 
reported as participating in the 
project are the Japanese Car and 
Locomotive Works, Ltd., the 
Okuma Iron Works, the Okamoto 
3icycle Company and the Tog- 
oda automatic loom interests. 


Firms” 






























































is editorial director of the Stev- 
ens-Davis Company of Chicago, 
which specializes on automotive 
stuff in the way of advertising 
sales promotion. 

Swearingen sends a sample of 
his stuff and it’s so good that I 
can’t resist filching a bit of it, 
with credit to Stevens-Davis, be- 
cause it is copyrighted in the first 
place and then because I believe 
in giving the devil his due. 


* * & 


TO MY MIND, the prize contri- 
bution that I am stealing from 
Swearingen is the bright idea 
conceived by a service station 
owner in the middle west who is 
bringing business into the house 
by giving a rain check with each 
wash job. I never heard of this 
being done before. Mebbe I ain’t 
keeping up to date. 

This enterprising service sta- 
tion man issues rain insurance. 
You may hesitate to have your 
car washed because it looks like 
rain, but if you do have your car 
laundried and J. Pluvius gets 
busy within twenty-four hours 
you can come back and have a 
re-wash and it won’t cost you a 
cent. 


The New 
LAR CER FISET 


TERRAPLANE 


SPECIAL S$1X 
ee ey 


ee eee 
v/a 
BIGGEST- ROOMIEST 
LONGEST CAR IN THE 
LOWEST-PRICE FIELD 





* * * 


I CAN’T RESIST the tempta- 
tion to say I told you so since the 
story broke that because of the 
marriage of his older brother to a 
“commoner”, Prince Louis Ferd- 
inand is likely to become Emper- 
or of Germany in case Hitler 
brings the Hohenzollerns back to 
the throne. The column told this 
a couple of months back and now 
the daily papers are full of it. 

Prince Louis, you'll recall, is 
the chap who put in a year anda 
half as a worker in the Ford 
plant at Detroit, where his de- 
mocracy endeared him to the 
automobile crowd. Numbered 
among his best friends here are 
Fred Black, former advertising 
manager of Ford, and George 
Cushing, now of Good Housekeep- 
ing, but formerly advertising 
manager of Graham Paige. Both 
of them still correspond with the 
man who may be Emperor of 
Germany. 

* a 2 

I'M GOING TO NEED that 
commodore rank that Henry 
Hower bestowed on me at the last 
Harmsworth Cup race, for my 
nautical ability has been recog- 
nized by the Detroit Gold Cup 
committee, which has made me a 
member of the general committee 
which is to handle the week of 
water sports in Detroit at Labor 


Day time. I’m getting the com- 
modore cap refurbished for the 
occasion. 


* * #8 


THIS RECOGNITION lets me 
do a little ballyhooing for the big 
affair, which promises to put De- 
troit very much in the limelight 
this coming early fall. There is 
to be a whole week of water 
sports, including the Harmsworth 
and Gold Cup races, either one a 
top liner and worth going miles 
to see. It’s to be called the De- 
troit Aquafest, a name selected 
from a flood of suggestions and 
for which Henry Breitenbach, 
prominent as an advertising ex- 
ecutive, gets the silver plaque of- 
fered by the Adcraft Club. 





THE SEDAN $575, F. O. B. DETROIT 


A Sensational Success From the First Day 


Look at its length—nearly fifteen feet from bumper 
to bumper. Look at its low, sleek speed-lines of beauty. 
Sit back in its deep cushions and feel its big-car comfort, 
its long leg-room, its generous shoulder-room. 


Bigger, longer, more comfortable, more beautiful—with 
genuine Terraplane champion performance, ruggedness 
and economy—this new Special Six has become the most 
talked-of car in America in two weeks, 


Then drive it. Learn the thrill of beating 
every other car away from stop-lights and up 
hills. Here is your car—your Terraplane. 7 


The reason is not far to seek. This new car, at 
$505 f.0.b. Detroit, gives you genuine big-car 





roominess and appearance at small-car cost. 


Detroit 


f. o b. 

Waukesha Gets Rights 
To Foreign Patents 
Waukesha, Wis., June 9.—Wau- 
kesha Motor Co. has completed li- 
cense arrangements with Hessel- 
man Co., of Stockholm, Sweden, 
for the American rights under oil 
engine patents of the foreign con- 
cern. The Waukesha firm will 
manufacture a line of heavy oil | 
engines for truck, tractor and 
general industrial service. 


If you are interested in the profit “possibilities of a franchise which protects you from 
multiple dealerships and territory invasion, and assures you of a complete line of the 
i 
outstanding cars of the year, write to us for a profit-analysis of your territory. ‘ 
af i] 


HUDSO: ESSEX TERRAPLANE 


(Base Prices f. o. b. Detroit) 


Manufactured by HUDSON MOTOR CAR COMPANY. Detroit, Michigan 


Standard Six Roadster, #425 + Coupe, #485 


T ee r-Six, $695 
Special Six Coupe, #505 + Eight, #565 


Pacemaker Eights, #975 
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IT’S GOTTEN so that when a 
city motorist desires a change 
of scene on his Sunday drive, 
he has to select the road on 
which they’ve recently revised the 
| billboard designs. 


ak 





A HIGH OFFICIAL of a prom- 
inent motor car company is 
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o . 
Our Flag Is Up anything 


M ORE than ten years ago the man who now owns Auto- —— 
motive Daily News conceived the theory that the) 
motor car business having reached its majority demanded 
and was entitled to the rapidly changing kaleidoscope 
of news within the industry, while it was still news. 
Splendid trade papers in magazine form, well edited | 
and beautifully produced, had plowed, cultivated and| 
harvested the fields of engineering, maintenance and 
sales—but the very physical nature of their production 
made necessary the preparation of editorial material 
days in advance of the mailing to their subscribers. 
* 


thousand word treatise on the 
subject of automobile advertis- 
ing. Ten to one it starts off— 





about advertising, 


* * 


DAN PRITCHARD is an en- 
terprising automobile distributor 
who has met with unusual suc- 
cess in the operation of an 
original used-car’ sales. plan. 


* 


required, and with each sale, 
the purchaser receives a life in- 





will be made. 
claim was recently paid. Where- 
upon, after planting the dear 


The idea of a daily trade paper was not new; already 
there were highly successful publications of this class | 
in the financial, metal, women’s apparel and petroleum | 
fields. The promoter found ample encouragement among 
his friends in the automotive business in Detroit, but all 
too soon it became apparent that the investment neces- 
sary to establish such a publication and the experimental | 
risks involved overcame the enthusiasm of prospective 
investors. 

It was at this point that the idea reached a highly 
successful New York publishing house, which was in- 
trigued by the possibilities and undismayed by the pos- 
sible investment. So in August, 1925, came the first issue 
of Automotive Daily News, but with a New York date-line 
which for eight years was to confound the majority of its 
readers wh considered Detroit the accepted hub of 
motordom. 


balance due on the used car, and 
immediately traded it on a new 
one, paying the difference in cash. 
There’s just a _ suspicion that 


with local physicians, in order 
to get the names of their hopeless 
cases as used-car prospects. 

* * ‘ 


I JUST VIEWED a Ford which 
had violently collided with a 
safety zone. Whooie! Depres- 
sion or no depression, one guy 
has succeeded in making both 
ends meet. 

* * * 


zealously the manufacturers have 
striven to give greater 
to the man with only a limited 
amount to spend? If this keeps 
on, we'll soon be advising our 
salesmen against making the 
mistake of scorning a man be- 
cause he’s rich. 

* * ok 

PERHAPS the reason why 

the d f— driver tries to show 
off at every opportunity is be- 
cause of the stimulating effect 
of so much competition. 

* * cad 


CHARLES MATHESON, the 
genial sales manager for Graham- 
Paige, was recently seized with 
an attack of appendicitis, and 
rushed to the Woman’s Hospital, 
in Detroit. Preparatory to oper- 
ating, and presumably in keep- 
ing with recent medical progress, 
he was given a local anesthetic 
and a moderate “dose” of Twi- 


> * 


So much for the history. The ensuing eight years have 
proven the value of the original conception, that what 
the industry demanded was NEWS. Now news, complete, 
satisfying news which thoroughly covers a city, a nation 
or an industry must be garnered by trained men. They 
are the eyes, ears, and yes, even the heart of a newspaper. 
They must be everywhere. They must see, hear and 
know all and from the results of their labors trained 
editors must select what is news, and then the medium 
through which this information is to be disseminated 
must be nimbled-footed to reach its readers with the 
least possible delay. 


Now contrary to a popular conception, NEWS is the 
most expensive grist which comes from the writer’s mill. 
The efforts of an hour may be encompassed in a para- 
graph. The great international news services spend more 
for NEWS each year than is paid to all the known- 


authors of books and magazine articles. So too, the —_ —— ae 
. * * . é 3S o ion, e 
building-up and maintenance of resident correspondents ;. ceived the following letter 


by A. D. N. is the most costly part of our publishing 
operations. 


from a waggish friend. 

“I was faintly amused when 
I heard of your having gone to} 
the Woman’s Hospital—and then 
considerably startled when I 
learned that you had enjoyed a 
mild administration of Twilight 
Sleep. 

“Are you quite sure, Charlie, 
that you lost nothing more than 
your appendix? Or is it barely 
possible that the many reverses 
and upside-down condition of 
affairs during the past two years 
has influenced even the processes 


The tabloid newspaper size adopted at the outset by 
A. D. N., when it was still a rare novelty among trade 
papers has become a fixed standard. The change in 
frequency of issue from five days a week to two, based 
on our experience of eight years, has already met with 
the almost unanimous approval of those of our readers 
from whom we have heard and the halving of our sub- 
scription price will make it possible for thousands of 
automobile dealers to keep atune with their business at 


a cost within their reach. of Nature, with the lamentable 
i a . consequence that fate selected 

, you as the unhappy victim of a 

One sacred pledge we make our friends here and biological prank? Purely in 


the interest of science, I should 
like very much to know.” 
* * 

UNCLE HENRY SAYS he 
can’t go fishin’ Saturday. He 
has to go to town and get a load 
of Florida melons to sell on Sun- 
day to the city motorists who 
drive out forty miles and pay 
fancy prices for fresh, home- 
grown fruits and vegetables. 


now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of 
any individual or any corporation which is not for the 
best interests of the automobile industry as a whole. 
Nor will its columns be used to spread gossip or in- 
flame prejudice. It will confine itself to the up-build- 
ing of the industry and is pledged to serve, wholly 
through the dissemination of NEWS which it knows 
to be timely, authentic and of value. 


said to be completing a sixty- | 


| “Now I don’t pretend to know} 


Little or no down payment is | 


surance policy for $1,000, cover- | 
| ing the period in which payments | 
The first death | 


departed, the widow settled the) 





Dan is now working in cahoots | 
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Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 


Read- 


ers are invited to use this space for voicing their opinions or 


ideas. 


Anonymous contributions will not be accepted but con- 


fidence will be observed upon request. 


Discounts 


The general public today wants 
what it wants. If they want a 


leader they elect a leader, if they | 


HAVE YOU NOTICED how| W@2t beer they get beer 


want quality, style, comfort, 


values | S#fety and economy, they buy the 


leading automobile product on 
the market; if they want long 
trade-ins they get it and we the 
dealers pay the penalty. 


What we need is higher prices | 
and longer discounts, so we can | 
give the public just what they} 
want for their old worn used cars | 


and still have a profit. The 
cars being traded today are from 
two to seven years old, and what 
are they worth when worn out? 
Try to balance this with what 
the public wants for its used cars 
and you have a loss of the deal- 
er’s entire gross profit. 

The best of luck for starting a 
campaign for higher prices and 
longer profits. 

Geo. J. Brown 
Geo. J. Brown Auto Sales 





7; they | 








the sales are made or whether or 


/not such sales are profitable. 


In the communities of 10,000 
populations or less where the 
highest ratio of sales to popula- 
tion exists, the number of new car 


| dealers is fairly constant. There 
| has been, 


in fact, a relatively 
small reduction in their numbers 
while the total available sales 
have, of course, fallen off greatly 
in numbers. This naturally re- 
sults in abnormal competition for 
each sale with consequent price 
cutting and over-allowance for 


(Continued on Page 21) 
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edgewise” 


By the Publisher 






N these days of mass circulation 
newspapers and magazines the 
A. B. C. statements of trade pa- 


I 


pers must appear rather anemic 
and inconsequential to the aver- 
age national advertiser. “Just an- 
other trade paper with ten or fif- 


Norwood, O. 


Prices 

I have read with considerable 
interest the editorial on “Price In- 
creases” in your May 20 issue. In 
it you suggest an arbitrary raise 
in car prices with agreement be- 
tween manufacturers and govern- 
ment agencies. It seems like an | 


teen thousand circulation” and 
| yet— 

Imagine for a minute the re- 
cently opened Radio City Music 
Hall in Rockefeller Center, New 
York. It is a colossal structure, 
so gigantic in fact, that one must 
be blase indeed, who does not get 


excellent idea to stimulate busi- 
ness. 
I wonder if the problem of ad- 


justing production to consumption | 
is also under consideration. Many | 
dealers feel that the best interests | 
including the consuming | 
manufacturers | 
themselves would be best served | 


of all 


public and _ the 
by an intelligent co-ordination of 


production with consumption. Un- 


bridled competition has wrought | 
havoc in the selling field as many | 
| the story which went the rounds 


manufacturers can testify and the 
high dealer mortality is scarcely 
desirable from any standpoint. 


The detailed new car registra- 
tions which you frequently print 
unquestionably reveal buying 
trends and as such are of great 
value. They cannot, however, tell 
the whole story, for they do not 


| reveal the conditions under which 


| something of the same thrill which 
| comes with the first glimpse of 


Grand Canyon, as he enters the 
great theater. From the top gal- 
lery, reached by elevators, mere 
human actors look like pygmies, 
for although modern science has 
overcome by electrical amplifica- 
tion the limitations of the indi- 
vidual voice, only on the screen 
can physical stature be enlarged. 
This handicap, immediately ap- 
parent to the critics, gave rise to 


that Roxy in his managerial tour 
of inspection one morning looked 
down at a rehearsal of Power's 


| elephants on the stage and cried, 
|“My Gad, mice in this place al- 


” 


ready 

Well anyway, if you have been 

there you know how large it is 
(Continued on Page 10) 





BIG SIX 
116-inch Wheelbase 


*$695 to $745 
*4-Door Sedan *4-Door Sedan 


FOUR BODY STYLES 





A MAN’S INCOME generally determines the price of his car. 


A dealer who has only one price classification in which to work 
naturally doesn’t have as many prospects to work as the dealer who 


sells two or more cars in different price groups. 


That’s as plain as A BC. Dealers who never have given it a 
thought, this year are waking up to the fact that they 


need a broader market coverage. 


There are two ways, of course, to meet the situation. One, 
to add other lines. The second is to sign up with Nash. For 
Nash covers the market from $695 to $2055, without a gap, and 


with 5 distinctive lines of quality-built cars. 


A single franchise ... one factory to deal with, instead of several 
...a volume line with a 116-inch wheelbase, 4-door Sedan for $695 
... five lines, in all, available from a nearby distributing point for 


every Nash dealer. ..and the dealer stocks only what he wants to stock. 


Do you want some of the business in the higher or lower income 
groups that you can’t go after now? If you do, sign up with Nash. 


Address your letter to the Sales Department, Nash, Kenosha, Wis. 


NASH 


STANDARD EIGHT SPECIAL EIGHT 
116-inch Wheelbase 121-inch Wheelbase 
"$830 to 9900 $965 to $1095 
SIX BODY STYLES 


All prices quoted f. o. b. Factory 








FIVE BODY STYLES 
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INCOMES Be 


FIVE NASH{S¢ 


SP 


ADVANCED EIGHT 
128-inch Wheelbase 
$1255 to $1575 
SIX BODY STYLES 


Special Equipment Extra 





















mort 






AMBASSADOR EIGHT 
133and 142-inch Wheelbase 
$1545 to $2055 
NINE BODY STYLES 
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Reeves Finds 


Trade Outlook Improved 


Detroit, June 9.—“Of all the fa- | 
vorable signs indicating continued 
improvement in the motor indus- 
try, nothing has created a better 
atmosphere than the return of 
many old dealers along with the 
entrance of new ones, that has 
marked the better business of the 
past two months,” said Alfred 
Reeves, vice-president of the Na- 
tional Automobile Chamber of | 
Commerce, who is here visiting 
factories on industry problems, in- 
cluding the position of motor and 
allied trades in connection with | 
the National Industrial Recovery 
Act. 


“Along with the substantial im- 
provement in public buying and 
the better outlook for our dealer | 
body, have come reports of the re- 
turn to the fold of many dealers 
who retired a few years ago,| 
coupled with the entrance of new | 
money in the retail end of our 
business, furnished by capitalists 
and bankers who recognize the | 
possibility of dealers enjoying a 
harvest comparable to some de- 
gree with past years, especially 
with the steady improvement in 
general business, with the result- 
ant rise in purchasing power,” 
continued Mr. Reeves. 


“With continued careful co-op- 
erative leadership by the manu- 
facturers, this should mean better 
days for them and for allied 
trades as well as for dealers. Some 
of this better business we are | 
now enjoying, with the probabil- 
ity that the sales season will con- | 
tinue later than usual into the 
summer because of the postponed 
buying during the bank holiday. 


“Our leaders are carefully re- 
viewing the advantages and dis- 
advantages of the proposed Na- 
tional Industrial Recovery Bill 
with all manufacturers scheduled 
to consider the subject at the an- 
nual meeting of the National | 
Automobile Chamber of Com- 
merce in New York on June 15. 


“As amended by the Senate Fi- 
nance Committee, the bill retains 
the licensing feature with some 
important changes in the section 
covering labor relationships that 
up to this time has been a subject 
of concern to all business men and 
labor organizations. 


“Under the proposed law, many | 
agreements are permitted that 
would not furnish the same bene- 
fits for proprietory products, like 
automobiles, as they do for com- 
modities.” 


Atlanta Chrysler 
Sets New Record 


Atlanta, Ga. June 9—Harry 
Sommers, local Chrysler-Plymouth 
dealer, reports that May was the 
best month in the history of the | 
company, having delivered 229 
new cars, retail and wholesale, 
and 91 used cars. 
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Basie 


Congratulations 


Dual 


“I was about to write to 
congratulate you on your en- 
terprise in acquiring Automo- 
tive Daily News and in bring- 
ing it to Detroit. It seems, 
however, that those who 
should be congratulated are 
the automotive industry in 
general and Detroit in par- 
ticular — the former because 
its interests will be served all 
the better through your being 
in closer contact with car 
manufacturers, and Detroit 
because, as the center of the 
motor car industry, it should 
rightfully become the center 
of the automotive trade paper 
publishing, advertising, print- 
ing and other associated in- 
dustries and professions that 
depend on our own industry 
and do so much to promote 
our interests. 

“Please accept our best 
wishes for the immediate suc- 
cess and a great future of 
Automotive Daily News un- 
der its new regime, and as- 
surance of our own co-opera- 
tion and support.”—Joseph B. 
Graham, president Graham- 
Paige Motors Corporation, 
Detroit. 





Savidge Lays Claim 
to Dealer Sales Record 


Seattle, Wash., June 9.—What is 
believed to be a new sales record 
for a dealer organization, has 
been set up during the past six 
weeks by S. L. Savidge, Dodge- 
Plymouth distributors here. A 
total of 72 freight car loads of 
the new automobiles have been 
received by the Savidge Company 
since April 11th, and practically 
all have gone to buyers in this 
area. 


Wisconsin Petroleum 
Association Elects 
Madison, Wis., June 9.—Elmer 
H. Pedley, Kenosha, was elected 
president of the Wisconsin Petro- 
leum association at the annual 
convention held here. J. H. Crow- 
ley, Beloit, was named vice-presi- 
dent; Dale Andrew, Kaukauna, 
secretary - treasurer, and Roy 
Brecke, executive secretary. Di- 
rectors named include M. H. 
Teige, Stoughton, retiring presi- 
dent; Harry Rhode, Milwaukee, 

and Jack Hanson, Burlington. 


A. J. Sloper 

New Britain, Conn., June 9— 
Andrew Jackson Sloper, 83, a di- 
rector of the Union Manufactur- 
ing Company, New Britain Ma- 
chine Company and many other 
concerns, died here June 2 after 
a month’s illness. 





A Question Worth Considering 





Cabeen Buys Interest 


in Dallas Chevrolet | 


| Dallas, Tex., June 9.—W. E. Ca- 
| been has resigned as manager of 
| the Dallas Chevrolet branch and 
| has purchased the interest of 


| Willard Chamberlin in the City | 


| Chevrolet Company, 2656 Main 
| street, succeeding to the position 
| of president and general manager. 
| H. K. Simmons has been ap- 
pointed sales manager. 








SAFETY 
SILENCE 
STAMINA 
SPEED 





New Pierce-Arrow Coupe 


| . 
|New Lake Service| * e¢ . 
Skirts Truck Laws 


Grand Rapids, Mich., June 9.— 

A steamship line for trucks is 

being planned to run _ between 

| Chicago and Muskegon, Mich., to 
| circumvent § restrictions 


ing through Indiana. Gartland 
Steamship Co., of Chicago, has 


announced that it will transport 
loaded and empty motortrucks on 
its steamer, the Brockton, begin- 
ning June 5. 


Worm Drive wears 
not “out’ 


In all other kinds of gearing, wear tends to 


on the) 
length and width of trucks pass- | 


Diamond T Sales 
For May Topped 
‘Last Year 100% 


Chicago, Ill, June 9.—Officials 
of the Diamond T Motor Car 
| Company announce that current 
| sales of Diamond trucks for the 
month of May show a 100% in- 
crease over sales for the same 
| month last year. 


| This shows an improvement 

even over the records set earlier 
| this year, and total sales for five 
| months are now 52% ahead of 
last year’s figures. 

These increases are particularly 
significant and gratifying, officials 
explained, because of the fact 
that they are not the result of 
any particular large single orders 
nor are they derived from a few 
localities but rather represent a 
| widespread increase in buying in 
| almost all lines of business and 
all parts of the country. 

Early reports from R. L. Polk 
& Company on May sales also in- 
| dicate a wide-spread improvement. 
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destroy correct tooth contours... only 


Why do you suppose America’s best cars listed | 


below are equipped with 


ANDERSON ~ 


Steel 





Jax 


SPRING Covers 


Standard Equipment on 
PIERCE-ARROW—CADILLAC—AUBURN—LINCOLN—BUICK—STUDEBAKER— 


CHRYSLER — OLDSMOBILE — ROCKNE 


— MARMON - 


DODGE — FRANKLIN— 


LA SALLE— REO 





ANDERSON MANUFACTURING COMPANY 


Detroit Office: MR. GEO. H. HUNT, 2-244 General Motors Bidg., Detroit, Mich. 


Factory: Cambridge, Massachusetts 


} 
| 
| 
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TIMKEN- 
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the worm drive actually improves with use. 





COMPANY 


MICHIGAN 


At 
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QUT THEY GO.. 


via land and water! 


no wonpeR DODGE 


SHIPMENTS FOR THE 
FIRST 5 MONTHS OF 
1933 ARE GREATER 


@ THAN ALL OF 
1932! 


‘ O wonder the Dodge-Plymouth dealer organ- 
N ization now ranks third in the industry! Across 
America Dodge sales have doubled! Shipments of 
Dodge cars alone for the first 5 months of 1933 actu- 
ally exceed shipments for the entire year of 1932! 

In 29 key cities for an eight-week period ending 
May 27, Dodge passenger car and truck deliveries 
were 272.7% of 1932! 

You can’t laugh off such tremendous increases 
—not when they are happening from coast to coast, 
North, East, South and West. San Francisco 273.8% 
of 1932. New York 230.4% of 1932. Dallas 300% 
of 1932. Seattle 285.2% of 1932. Minneapolis 
241.9% of 1932. In city after city, town after town 


HERE GOES A BOAT LOAD FOR CHICAGO — Dodge sales for the past 8 weeks are up in Chicago exactly 242.3% the public is turning to Dodge. Every day the 
of 1932. Dodge and Plymouth dealers are ordering by rail, boat and drive-away—any way to get enough to Dodge and Plymouth franchise becomes more 


quickly supply the demands of local car and truck buyers. desirable. Every mail brings inquiries from more 
wide awake dealers who can see the growing value 


of the Dodge and Plymouth franchise. 
The present Dodge and Plymouth line gives you 
the greatest coverage in the industry, over 95% 
in Passenger Cars and 98% in Commercial Cars 
and Trucks. As a Dodge and Plymouth dealer you 
receive every possible help and cooperation from 
the factory organization, yet you run your own 
Sa business. On top of that you have merchandise 
HERE GOES ANOTHER TRUCK FLEET—Above is a representa- that is outstanding. If the facts you have read here 
tive fleet of the sensational new Dodge 6-cylinder, 142-ton sound interesting, why not write in confidence for 
ic —<J truck chassis, about to be driven off to dealers’ show rooms complete details? Address Mr. A. vanDerZee, 
CLEVELAND DEALERS STAGE DRIVE-AWAY—Here’s a line-in various parts of the country. With the introduction of eae Dodge BrothersCorporation, 


up of drive-away cars that makes you think of the rush new 6-cylinder Commercial Cars, and new lines of 6-cyl- 
days of 1929... some Cleveland dealers in a hurry to inder 1'2and 2-ton trucks, many Dodge dealers areordering DODGE BROTHERS CORPORATION 


deliver cars to customers. car load after car load to supply local demands. DETROIT, MICHIGAN 
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Who Will Buy the Cars Produced In July and August? 


BY J. 


F 


J. McMAHON 


OR many years it has been the observation of the 
writer that not enough importance was given to the| 


matter of selling the farmer in the summer time, and 


that too much importance was given to the matter of) 


selling him in the spring months. 


The reason for this has beenD 


that all statisticians in and out 
of the automobile industry have 
been deceived by the definition of 


what is rural and what is urban | 


territory. They have all gone on 
the assumption that everything 
over 2,500 population is urban and 
everything under that is rural. As 


a matter of fact, this division has | 


been wrong, for the reason that 
in the so-called rural market 
there are, in round numbers, 
30,000,000 farm population, and 
23,000,000 population in the small 
cities, towns and villages. 


Small Towns Buying 
Now this 23,000,000 small-town 
population in past years usually 


came into the market in buying | 


like the city market bought, 
rather heavily in the spring 
months, and with the fairly large 
number of farm sales in the 
spring months, made a very good 
showing for the rural market. In 
recent years this so-called farm 


trade has not been as active as in| 


former years, and while actual 
farm sales in those months have 
dropped off, it is my opinion that 
it has not dropped off nearly as 
much as that part of the small- 
town population which depended 
upon farm trade for the money 
with which to buy automobiles. 


It has been very difficult to get 
accurate figures from registra- | 
tions on actual buying of cars by 
farmers because many farmers, 
and particularly those who have 
some standing in the community, 
do not give their rural route ad- 
dress. The writer learned many 
years ago that the only way to 
find if an automobile were farm- 
owned or not was to follow it into 
the farmyard. 


When Money is Free 

Now the reason that more at- 
tention should be paid to advertis- 
ing to and selling the farmer in 
the summer months is because 
that is when he is beginning to 
get his money in larger amounts, 
or when he is planning to buy an 
automobile based on the looks of 
his crops or his live stock. Re- 
member that the farmer thinks 
longer over the purchase of an 
automobile than the city man, | 
and probably a longer period of 
time elapses between the time 
that he actually makes up his | 
mind to buy an automobile and 
the time that he makes a payment 
on it. In selling advertising this | 
writer always has believed it is | 
the best plan to sell the advertiser ' 
before he is actually ready to: 
place his advertising orders. The | 
time to sell the farmer an auto- 
mobile is before he is ready to) 
buy. | 

Let us look at the money end} 
of this proposition. The low} 
period of the year when farmers | 
receive money for crops is the 
month of June. In that month | 
only 3.1 per cent of the crop | 
money is actually paid to farmers. | 
From then on the percentage | 
rises until it reaches the peak in 
November, when 15.7 per cent of 
the crop money is received by | 
farmers. In the case of live stock | 
the low month of the year is July, 
when 5.3 per cent of live stock 
money is received, and there is a 
steady advance each month until | 
October, when 11.8 per cent of the 
farmer’s income from live stock is 
received. 


Live stock does not have the | 
wide fluctuations in volume that 
crops do. It is more evenly 
divided in income by months. For | 
instance, live stock is marketed | 
in larger volume in the winter 
and spring months than crops are. | 
In the case of animal products | 
embracing dairy and poultry pro- 
ducts, there is very little varia- | 
tion, the income being heaviest in 
June and lowest in January. | 
Wheat harvest starts in Texas in | 
June and continues north until it 


is harvested in the Dakotas and | 


Minnesota in late August. The 
great bulk of the cotton is picked | 
late in August and early Septem- 
ber. However, actual sales of some 
of this wheat and cotton might be | 
in later months. 


Mail Order Proof 


To bear out my statement, I 
would point to the records of the | 
sales by months of Sears, Roebuck | 


|& Company and Montgomery | 


Ward & Company. It is 
hard to compare the sales in re- 
cent years, owing to the large 
number of retail stores these two | 


rather | 


| companies now operate, but in the | 


old days, when their sales by mail 
order only were published, their 
sales paralleled month by month 


STARTIX 


Sa ewe ae | 
rivera ats 
ey 


The Automatic 
Starting Switch 


at it. 
automobiles that will be made in 


“Who is going to buy the 
automobiles that will be made 
in July and August?” and 


“How are the farmers going 
to buy cars this fall when 
they could not buy last year 
or the year before?” are two 
most pertinent questions 


asked and answered by J. J. 
McMahon, of the Corn Belt 
Dailies —the Daily Drovers 
Journal of Chicago, the Daily 
Journal-Stockman of Omaha, 
the Daily Live Stock Reporter 
of St. Louis, and the Daily 


the percentage in the advance in 
the amount of money received by 
farmers for crops and for live 


| stock. Sales for both mail order 


houses started to rise in June and 
reached the peak at the end of 


November. 


Here is another way of looking 
Who is going to buy the 





T would be hard indeed to find an 
item of equipment on the modern 


car with more downright driver appeal 
than Startix, the new companion prod- 
uct to the world-famous Bendix Drive. 


Startix takes 


charge the instant the 


switch-key is turned. From then on, 


starting and restarting are entirely 
automatic. Should the engine stall, 
Startix re-starts it at once—no grop- 


ing about for a starter button in an 


emergency. 


There are no such 








Drovers Telegram of Kansas 
City, Mo. 

Mr. McMahon knows his 
farmer from A to Z, and a 
greater authority on the sub- 
ject, so far as the automobile 
industry is concerned, would 
be hard to find. He tells you 
when the farmer will be in 
the market and he further- 
more adds that “the farmer 
in the summer and fall ought 
to be a better sales prospect 
for an automobile than the 
automobile trade realizes.” 





July and August? Normally, if a 
city man does not buy a new auto- 
mobile by the middle of July or 
by the first of August, he figures 
that a good deal of touring has 
been passed up, and he might as 


| well wait until next year or until 


| 
| 
| 





the new models are out. This is 
not true of all city men, but 
enough ony men ame this way 


THE BENDIX 
DRIVE 





for ‘it to be an important factor. 
But the farmer in the summer 
and fall ought to be a better sales 
prospect for an automobile than 
the automobile trade realizes. The 
automobiles now on farms are 
much older than the cars in the 
city, and the farm demand has 
been dammed up so long that 
when the log jam is broken there 
should be more farm sales than 
the automobile companies believe 


| possible at present. 


How Will They Buy 


The question comes up: How 
are the farmers going to buy this 
fall when they could not buy last 
year or the year before? To this 
I would point out that there has 
already been a rapid advance in 
the price of farm commodities, 
but of equal importance is the 
mental attitude of the farmer. 

Today there is a general im- 
pression on the farm that every- 
thing is being done that is pos- 


(Cc ‘ontinued on Page 28) 





“The Mechanical Hand 
That Cranks Your Car” 


emergencies with Startix and Bendix 


Drive in charge! 


Startix is easily applicable to any 


car, truck or bus which has Bendix 
Drive, “the mechanical hand that 


cranks your car”—and there are 


now more than twenty million of 
these on the highways! Millions of 
miles of trouble-free service have 


proved Bendix Startix reliability. 
Startix and the Bendix Drive will 
more than pay their way. 


ECLIPSE MACHINE COMPANY 


ELMIRA, NEW YORK 
(Subsidiary of Bendix Aviation Corporation) 








Si coos iaennagiialnnadniocnnenmenteeesesteenseseremeneienereteeecsereemmsenemnenssesiiramaraemmees te Deepa sree a 










AUTOMOTIVE DAILY NEWS, SATURDAY, JUNE 10, 1933 9 








Auburn Shipments 


Increase 26% 
During April and May 


Factory shipments for Auburn cars for April and May of this year were 
26% ahead of the number of cars shipped in the same period of 1932. This 
is concrete evidence that the public appreciates Auburn’s Good Business 
Program offering the Best Cars Auburn Has Ever Built; the Biggest Values 
for the Least Cost in the entire industry; and the original and distinctive de- 
signs introduced in the new Auburn Salon Models. 


MANY NEW DEALERS 
ATTRACTED TO AUBURN 


These dealers report that their own study of the market shows a steadily 
growing demand for large, roomy, high-powered cars with exclusive quality 
features, such as Auburn offers. For example, Auburn Custom and Salon 


Models are equipped with 
















The Greatest Improvement In Modern Motor Cars 





Dual Ratio |) 


The Auburn dealer is able to advertise ‘20,000 Free Miles.”’ Because an 
Auburn with Dual-Ratio is as new after 60,000 miles, as any other fine car 
after 40,000 miles. It is much easier to sell Eight and Twelve Cylinder Au- 
burn cars equipped with Dual-Ratio than to try to compete against them. 


Write us for details of the Auburn franchise 
AUBURN AUTOMOBILE COMPANY, AUBURN, INDIANA 


Division of Cord Corporation 


All prices subject to change without notice 


ANIBNIRN 


Powered by Lycoming 











SALON —Five-Passenger Closed Car Straight Eight—100 Horse Power — SALON—Five-Passenger Closed Car Twelve Cylinder—160 Horse Power-— 
127-inch Wheelbase 133-inch Wheelbase 
$1195 $1695 





f.o.b., factory f.o.b., factory 











10 





AUTOMOTIVE DAILY NEWS, SATURDAY, JUNE 10, 1933 





Hupp Shows 
Shipments in 
May Up 20% 


Detroit, June 9.— May 
ments of Hupmobiles were higher 
than for any month since April, 

1932, the peak 





automotive _ in- 
dustry, accord- 
ing to figures 
just released by 
Rufus S. Cole, 
vice-president in 
charge of sales 
of the Hupp 
Motor Car Cor- 
poration. 
compared with 
May, 1932, the 
shipments for this year were 20 
percent ahead. 


“In accordance with our re- 
cent predictions that each month 
this year would witness a steady 
increase in our business over 
each preceding month, shipments 
for May were 46 percent ahead 
of April shipments, which in 
turn had exceeded March ship- 
ments by 48 percent,” states Mr. 
Cole. “Actual deliveries to 
owners for the month of May, 
1933, compared with April, 1933, 
show an increase of 37 percent, 
and when May is compared with 
March, an increase of 89 percent. 
There were more new Hupmo- 
biles registered in May than in| 
any single month since June, 
1932. 

“The increase in business came | 
from practically all territories 
throughout this country, and our 
export business is also showing 
a gratifying improvement. Our 
shipments abroad for May this 
year were 153 percent greater 
than for May, 1932. The outlook 
for June continues good.” 





‘ 


2 
Rufus S. Cole 


**__qa word in edgewise”’ 
(Continued from Page 4) 
and if you haven’t that will give 

you some idea— 

So please imagine for a minute 
this world’s largest theater filled 
to the very top-most gallery with 
automobile men — manufacturers, 
distributors, jobbers and dealers 
from Maine to California; engi- 
neers, service and credit men, even 
advertising men and perhaps the 
whole gallery filled with Vice- 
Presidents—more automobile men 
than were ever gathered together 
in one place at one time, (pre- 
vious publicity department stories 
to the contrary notwithstanding), 
—have you this picture firmly 
imagined? 

+. 

Well, Radio City Music Hall 
plush seats just 5,985 and yet this 
issue of the trade paper you hold | 
in your hands will reach twelve 
thousand automobile men of the 
identical audience we have de- 
scribed—-which would give us 
enough over to fill a couple of 
average theaters to boot. 

The mere thought of which 
now that we think of it—fills us| 
with great awe on this, our first | 
appearance, and leads us to with- | 
draw rather hurriedly into the| 
wings!—G.M.S. 


« * 









PRECISIYN 


BALL RYLLER 


ship- | 


month of that! 
year for the} 


| Se 


As! 


| ing his first connection 





Approval 

“I send my heartiest con- 
gratulations for myself and 
the entire executive staff of 
|| the N.S. P. A. You can count 

upon our whole-hearted co- 
operation in the new under- 
taking. My first thought is 
one of approval that A. D. N. 
will be published twice a 
week instead of daily as 
|| heretofore.”—E. P. Chalfant, 


executive vice-president, Na- 
tional Standard Parts Associ- 
ation, Detroit. 





“Doc” Shaw 
es Delayed 


Detroit, June 9.—With May 
sales of the Oldsmobile Six and 
Straight Eight having reached 
the highest 
point since July 
of 1931, the fac- 
tory production 
schedule for 
June has been 
increased by 42 
percent over the 
original projec- 
tion, according 
Oo KK. mi. We 
Shaw, sales 
manager. 

‘*Oldsmobile 
sales last month 
exceeded April by slightly more 
than 23 percent,” said Mr. Shaw, 
“and exceeded May of 1932 by 50 
percent. 

“Reports from the field on June 
sales indicate a continuation of 
retail demand at a pace that in 
normal years is expected only 
during the early Spring peak.” 





R. M. W. Shaw 


Tarantous Joins 
Daily News 
New York, ‘aie Announce- 


ment is made by L. E. McGivena, 
promotion manager of the Daily 


News that Harry 

A. Tarantous 

jem had joined the 

¢ . Daily News 

4 advertising de- 

” , partment as a 

“@ && 5 special repre- 

‘ si sentative. Mr. 

Re. Tarantous 

ae j formerly was 

; * business man- 

aS. ager of Auto- 
motive Daily 

H. A. Tarantous News, a _ posi- 
tion he had held 

almost from the inception of 
this publication. Few automobile 
| advertising men or writers 
have a wider acquaintance 
in the industry than Tarant- 
ous, who has been associated 
with several of the leading auto- 
mobile trade papers, such as 
Motor Age and Motor since mak- 


in 1912. 
Prior to taking up advertising, 
Tarantous was a writer of prom- 
inence as a technical expert. His 
long contact with the industry is 
expected to stand him in good 
stead in his present connection. 


Va Cc 





BEARINGS 


AND THRUST 


NORMA-HOFFMANN BEARINGS CORPORATION. STAMFORD CONN. US 


Sales Peak 


¢ 
a 
- 






‘Chevrolet’s May 
_ Best in 2 Years 





(Continued from Page 1) 
as compared with 209,792 in the 
like 1932 period, he stated. 

Each of the three ten-day per- 
iods in May showed a constantly 
growing margin of gain over the 
comparable periods of a year ago. 
Figures as announced by Mr. 
Knudsen were 17,000 for the first 
ten days of May this year as 
against 13,800 last year, a gain of 
22 per cent; 21,800 in the second 
ten days as against 16,200 last 
year, a gain of 34 per cent; and 
| 26,800 in the last period this year 
| as against 18,100 last year, a gain 
of 48 per cent. 

Despite the sharp upcurve of 
new car sales, used stocks in 
dealers’ hands remained un- 
changed during the month, while 
new car stocks in the field 
| dropped several hundred units 
| due to retail sales running ahead 
| of factory projections, Mr. Kund- 
| sen said. Manufacturing sched- 

ules had to be increased fre- 


expanding dealer committments. 

The sharp rise from April into 
May was much more than sea- 
sonal with his company, Mr. 
Knudsen said, indicating a be- 


| quently during the month to meet | 


lated buying season and promis- | 


ing to bring June retail volume 
up close to May. 


May Car Sales 


Raise June Hope! 


(Continued from Page 1) 
units. The corporation itself ad- 
vises that sales to consumers in 
May, not only exceded April but 
was considerably in advance of 
the May of a year ago. Chevro-| 
let’s May was the best in the way | 
of deliveries since July of 1931 
and President Knudsen is of the 
opinion that this indicates the 
sharp rise is much more than| 
seasonal with his company and 
that he thinks it indicates a be- 
lated buying season. 

With Buick May 
was 72 percent greater 


production 
in May 


than in April, while Oldsmobile 
has stepped up June production 
42 percent over its original pro- 
jection. 


Chrysler units are showing 
speed. Plymouth had a record 
breaking production month, turn- 
ing out in excess of 32,000 and 
going into June with a bank of 
unfilled orders that makes it seem 
probable June will be equally as 
good. A plant expansion has 
been necessary to take care of the 
rush of business. Dodge also is 
going great guns and reports for 
the five-month period show that 
more cars were shipped in that 


| time than in the entire year of 


1932. De Soto too has growing 
pains and in its new plant setup 
out on East Jefferson it is ex- 
pected that it will be better pre- 
pared toh andle the rush of 
orders. 


Similar reports come from other 
plants—Hudson, Studebaker, Hup- 
mobile, Packard, Graham, Nash 

and it is expected that June will 
be a month that will convince 
even the skeptics that “Happy 
Days Are Here Again” may again 
become a popular song. 





|AN OTHER sales point for high compression heads 





COOLER RUNNING 


IGH compression cars run cooler! 
turn more of the energy of the gasoline 


into power, less into waste heat. 


graphically how tests of high and low compres- 
See how much less heat 


sion ratios proved this. 


They 


waste heat 


Above you see 





4s compression ratios are increased, the 


transferred to the cooling 


water decreases, thus giving a cooler run- 
ning motor. The reason lies in the fact 





the highest compression ratio produced. See that high compression converts more of 

how much cooler it ran! the gasoline’s energy into usable power! 
At the same time other tests demonstrated 

| increased power, faster acceleration, greater make up for it. High compression is a real 

| e z P ry ° “99 

| gasoline economy and better hill climbing for economy feature. If you’re “from Missouri 


high compression. 
car manufacturer knows. 
good en paper, but they won’t 
| 
the high 


tomer takes 


| head. 


his car requires Ethyl. 


These are facts that yqur 
They look mighty 


unless you make sure that your cus- 
compression 


He’s got to understand, too, why | 
Ethyl costs a 
few cents more (that’s the truth, and 
there’s no sense hiding it), but the 
extra power and economy of Ethy] in 
high compression engines more than, 


mean a thing 
PR setatehatillldaaaes 











and want to see proof of that, just write to the 
Ethyl Gasoline Corporation, Chrysler Building, 
New York City. 
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Dealers tell us that they have never seen such universal 
interest in a new line of automobiles as the public is 
now showing in Continental cars. They report that the 
instant enthusiasm expressed for these cars is without 
parallel in their experience. They say that Continental 
has already won for itself a very definite place in the 
automotive sales picture for 1933...and that with the 


CONTINENTAL 


GENERAL OFFICES: DETROIT, MICH. 


BEACON 
$355 and up, f. o. b. factory 


America’s lowest priced, full-sized car 


25 to 30 miles on a gallon of gasoline 


ALL CONTINENTAL CARS HAVE GENUINE RED SEAL ENGINES AND WINGED POWER 


ontinental 


AUTOMOBILE 
MANUFACTURING PLANTS: DETROIT, GRAND RAPIDS 


FLYER 
$450 and up, f. o. b. factory 


America’s most sensational Six 
e 


20 to 25 miles on a gallon of gasoline 


return of purchasing power now evidenced all over 
the country, they are already on the road to doing a 
substantial, profitable business in new car sales. Respon- 
sible dealers in territories which remain open are invited 
to become a part of this aggressive sales organization 
that is “going places” with Continental. Your inquiry 
will receive prompt ... and confidential . . . attention. 


ti SN ‘ 
(PD. 
- W 
/ LY \) 
Ie: ra) 


COMPANY 
AND MUSKEGON 


725 and up, f. 0. b. factors 


America’s greatest “big car” value 
s 


With America’s only centrifugal automatic clutch 
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Automobile Tail Wags Dog 
At Chicago Progress Fair; 


Attendance Heavy to Date 





Nash Tower of Value at Chicago 


2) 
which was acted upon, with the 
result that the Chevrolet assem- 
bly schedule now substitutes a 
night shift for the former morn- 
ing shift. Crowds are largest in 
the afternoon and evening, and 
the change would have _ been 
made without the visitor’s sug- 
gestion, explains Mr. Grier, but 
to the General Motors officials, 
this man represented. the public 
and the outside point of view. 

On the subject of prospects and 
sales, he continues: 

“We find prospects easy to get. 
For one thing, the crowds are in 
a holiday mood. We attribute 
their interest and questions also 
to the nature of the exhibits we 
are showing. They have been de- 
signed to make the public new- 
car conscious, among’ other 
things. We make no effort to 
close sales at our building and 


(Continued from Page 


take only such orders as are 
forced upon us. However, I can 
assure you that every prospect 


carded receives a prompt follow- 
up call from a salesman. I feel it 
is impossible to over-estimate the 
great value of the contacts being 
made by those in charge of dis- 
plays for all of our divisions here 
in this building.” 
Fisher Slogan Played 

The famous slogan “Bodies by 

Fisher” is being capitalized to the 


limit by General Motors. For in- 
stance, in the assembling of 
Chevrolets, Fisher bodies are 


built complete as part of the opera- 


tions. Another real magnet for 
the crowds is the samples of 
small coaches which, built by 


boys, won the nation-wide con- 
tests staged by the Fisher Crafts- 
men’s Guild in 1931 and 1982. 
Another exhibit by Fisher drives 
home the quality and care that 
go into the construction of these 
bodies, along with the features in- 
corporated in them and used as 
talking points by all salesmen of 
Cadillacs, LaSalles, Buicks, Olds- 
mobiles, Pontiacs and Chevrolets. 

Sensing the Chrysler demon- 
strating idea as a prospect list 
builder of real potentialities, the 
writer decided to investigate; in 
fact, to take one of these demon- 
stration jaunts on the quarter- 
mile track. And whom should he 





| meet as custodian of the prospect 


cards but Barney Oldfield him- 
self, minus his traditional un- 
lighted cigar. The reason for this 
incongruity was quickly noted. 
Barney was just too busy issuing 
the demonstration cards. 

“The plan is working out 
great,” beamed the immortal Old- 
field, who had trained ten drivers 
for this work and giving them 
plenty to do. “We're averaging 
1,000 demonstration rides around 
that track daily, and have gone 
as high as 2,000 in a single day. 
They're not all live prospects, of 
course, but a lot of them are and 


the rest of them are boosters as 
a result of their rides. We take 
‘em all in stride and ask no 


questions.” 
Chrysler Uses Movies 

Another extremely active per- 
sonage encountered is Varley 
Young, director of publicity who 
is here for the duration of the 
Fair. Varley travels about inside 
and outside of the grounds sev- 
eral hours each day, engineering 
the taking of movies from a 
truck. And thereby hangs a tale, 
for the pictures are immediately 
developed and made ready for a 
showing in the movie theater of 
300 capacity within the Chrysler 
building. 

The pictures take twenty min- 
utes to run off and the show is 
changed daily. As many as 8,000 
persons have patronized the little 
theater in a day. 

The exuberant Young reports 
other interesting news after con- 
sultation with Harry Kaufman, 
exhibit manager; D. A. Samson, 
superintendent of maintenance, 
and his assistant, Russell Drags- 
dorf. He tells of more than fifty 
sales closed right in the building 
during the first ten days of the 
Fair, including orders placed by 
motorists from Berlin, Germany, 
Sydney, Australia, and Honolulu, 
Hawaii. He pays special compli- 
ment to Paul Egri, an aggressive 
salesman with Siegel Motors, 


Dodge and Plymouth dealer on} 
the South side, who sold thirteen | 


cars and one truck. 

Like the General Motors Build- 
ing across the street, the Chrys- 
ler structure is a thing of beauty 
packed with so many alluring 





| features that it would require a| Havoline, attract no end of atten- 


| volume to enumerate and de- 
scribe all of them. Strikingly dif- 


ferent in architecture and color} products within what appears to| 


scheme, both are characterized by 
spacious accommodations for the 


tion. The main part of the Sin- 
clair layout is the display of its 


be a huge brown stone, while 
around the grounds are reproduc- 


comfort and convenience of visit-| tions of pre-historic animals and 
ors who wish to sit down and rest| reptiles perched upon ledges or 


on the broad verandas after view- | 


ing the exhibits. In both, too, the 
story of motor car quality and 
efficiency, or engineering and re- 
search genius, and of production 
precision, is brought out in 


sharply contrasting, highly inter- | 


esting manner. 


Nash Has Show Case 
In addition to General Motors 
and Chrysler, a separate building 
is maintained by Nash, 
form of a glass tower nine stories 


in the) 


high, on each level of which a} 


Nash model is on display. In- 
side, the cars are revolved, with 
just enough room in the tower 
for the cars and apparatus. 

Then, too, there is the big Fire- 
stone building off the Midway, 
where the making of tires with 
white enameled and nickeled ma- 
chinery is carried on. Firestone 
has introduced an innovation for 
evening display, utilizing lighted 
fountains and signs whose colors 
change in harmony with musical 
notes sounded. 

And speaking of night lighting, 
the automotive buildings are con- 
spicuously brilliant examples, 
what with the orange tower of 
General Motors, 
of Chrysler and the blue of Fire- 
stone. 

Two oil companies, Sinclair and 


the white motif | 


| automotive realm, 


reposing in pools to remind on- | 
lookers of the age of formations | 
that now yield oil. 

Havoline’s feature is a giant 
thermometer that tells the cor- 
rect temperature within the Fair | 
grounds at all times. 

Although far removed from the 
the contribu- 


| tion of Vincent Bendix deserves | 


mention, for it is Mr. Bendix who 
has supplied priceless Chinese 
treasures to the building that re- | 
veals the wonders of Jehol and 
ancient China—a structure the 
like of which has never before | 
been seen in this country. | 


Hollywood Day at Fair 


This is the day for the formal 
dedication of Hollywood at the 
Fair, an event which from now on 
brings the motor car industry 
into the limelight—particularly 
Hupmobile, which has _ been 
chosen as the official car for the 
stars of moviedom. Besides using | 
Hupmobiles for taking movies of 
the Fair and pictures to be re- 
leased throughout the country, as 
well as for meeting visiting stars 
bound for the exposition, the 
Hupp Motor Car Corporation has | 
opened a display room and sales | 
office at Hollywood. 

A trip to the mammoth Travel 
and Transport Building near the 


|} and Axle displays; 
| Bearing exhibit; Wayne Pumps; 





south end of the grounds, and 
the story of the automotive in- 
dustry at the Fair—necessarily 
sketchy—is ended. 


Cord’s Airway Map 
There one glimpses E. L. Cord’s 


| American Airways exhibit, with a 


huge relief map of the corpora- 
tion’s landing fields and airline 


| connections; the display of a 1903 
Mercedes alongside a Panhard of 


the same year; the unusually 
clever exhibit of Borg-Warner 
products, with controls which the 
visitors are welcome to operate 
and delight in working; the Tex- 
aco space with a cutaway Buick 
chassis, a fire truck with a figure 
representing Ed Wynn at the 
wheel and “fire chief” hats for 
the kiddies; the International 
Harvester trucks and the Inter- 
national Harvester “auto wagon” 
built in 1907; the Timken Bearing 
the Ahlberg 


the first and newest Packards; 
the Gilkie Trailer, and the giant 
Boeing plane featuring the United 
Aircraft space. 

If the automotive industry’s 
contribution to the great Century 
of Progress exposition is captur- 
ing a lion’s share of attention 
from visitors—and it is doing just 
that—it is the reward for those 
who conceived these exhibits and 
knew what the public wanted. 

That the repercussions have 
reached the factories in Detroit 
and elsewhere—forcing the ship- 
ment of 350 Dodges by boat for 
distribution throughout the mid- 

(Continued on Page 14) 
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AUTOMOBILE DEALERS 





SALESMEN 


We ask you to ask yourself one question ... 
Would you buy a new ear for your own family 
without specifying Safety Glass All-Around? 


We don’t believe that many of you would. You know too much about the 
greater protective value of Safety Glass and the obvious and definite need 
for it. You know how and why Safety Glass lessens the hazards involved 
in an accident. You know how many cars provide Safety Glass All-Around 
as standard equipment, and how little it costs to have it All-Around in 
all others . . . usually less than $1.50 more on each of 12 monthly pay- 
ments, if it is ordered when the car is purchased. Knowing all these things, 
we are confident that you, yourself, would insist on Safety Glass in your 
own new car. Isn’t that the best reason in the world for telling your cus- 
tomers all the facts and making sure that every car you sell provides the 
same added protection to the purchaser as your own car provides for you? 


In Packard, Studebaker, Franklin, Reo Royale, Ford De Luxe Models, Cadillac, La Salle, Lincoln and 
Buick 80 and 90, L-O-F super Safety Glass is supplied in both windshields and windows at no extra 
charge. ¢ In Graham, Reo Flying Cloud, Willys, Ford Standard Models, Buick 50 and 60, Chevrolet, 
Oldsmobile, Pontiac, Rockne, Auburn and Cord, L-O-F super Safety Glass is supplied in windshields at 
no extra charge, and can be provided in the windows at a new low price, without delaying delivery. 


LIBBEY*OWENS-:FORD SAFETY GLASS COMPANY, TOLEDO, OHIO 


LIBBEY: OWENS: FORD 


SAFETY GLASS 
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SALESMEN 


HERE’S YOUR CHANCE! 


Everyone knows that it takes an extra- 
ordinary appeal to arouse a spark of 


buying interest these days. 


Reo has that appeal! The new REO SELF- 
SHIFTER rivals the self-starter as an advan- 
tage to capture the prospect’s interest—some- 
thing to discuss—demonstrate—and SELL! 


The CAR WITHOUT A GEAR SHIFT LEVER is 
the biggest thing that has come down the auto- 
motive pike in years! It is good because it is 
new—it excites the imagination—makes people 
want to know about it, operate it—OWN it. 


And it is good because it is PRACTICAL— 
proved by test. It is foolproof, safe, easy to 
demonstrate and operate. It captivates the 
buyer—and keeps him sold. 


Go talk to your Reo dealer. Drive a new self- 
shifting Reo. Let the dealer tell you what he and 
his salesmen think of the new SELF-SHIFTER, 


of current business and future outlook. 


Reo offers you a real chance to go somewhere. 
The Reo-Royale and Reo Flying Cloud are the 
best cars Reo ever built—and you'll find none 
that looks better in the showroom or on the 
street. Prices are low for cars of such size and 
quality. But a sale means something. It isn’t 
like “the profitless glory of volume in the low 
price field,” as one distributor put it. 


And you always have the extra opportunity to 
sell Reo Speedwagons and Trucks—a year- 
round business that gives promise of steadily 
increasing volume. No better trucks were ever 
built. Reo has a great line, from 34-ton right 
on up to big tractor-trailers, at new low prices 
that spell VALUE to buyers. 

Think it over! Let’s hear from you men who 


want a chance to make your salesmanship 
count for something! 


Reo passenger cars, 6’s and 8’s from $995 upward, standard 
models f.o.b. Lansing; New low truck prices— Reo Trucks, 
Speedwagons, Tractors and Semi-trailers, from $575 — 
$2595, chassis, f.o.b. Lansing, plus tax. Reductions up to $400 


REO MOTOR CAR COMPANY 


LANSING, MICHIGAN 
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Wayne County 


Sales Strong 


Detroit, June 9.—Proof that the 
industry is back on the main line 





is had in the report of Wayne | 
County registrations for May, as) 


compiled by the Detroit Automo- 
bile Dealers’ Association. 

May doubled April and the latter 
was considered a good month in 
view of what was going on at the 


time. May titled 6253 cars as com- | 
Better | 


pared with April’s 3165. 
still, the count for the five months 
showed that the slack has taken 
up and the same period in 1932 
exceeded, with a total of 15,495 
this year as against 14,660 last 
year. 


In the May scramble it is noted | 


that Ford, the leader, 
its sales from 1182 in April to 2045; 
Chevrolet from 699 to 1450; Ply- 
mouth from 282 to 765; Dodge 
from 241 to 555; Pontiac from 224 
to 432; Essex from 99 to 342 and 
Oldsmobile from 70 to 101. 

Commercial car sales are also 
bettered, with 239 registered for 
May as compared with 137 in 
April. May, ’33, however, was a 
bit behind May, ’32, which had 256. 
For the five-month period, ’33 had 
724 as against 1154 in ’32. 


Motors Lead 
Show at Fair 


(Continued from Page 12) 


dle west; a “sky parade” by the 
Gambill Motor Company, Hupmo- 
bile distributor; a driveaway from 
the Graham-Paige plant by deal- 
ers associated with the Bird- 
Sykes Company, and other de- 
mands from many quarters for 
more cars in a hurry—is also per- 
fectly logical. 


The World’s Fair here is put- 
ting pep in the air, adding mor- 
ale to dealers and their salesmen, 
and stimulating activity in both 
the sales and service activities 
throughout the Chicago area. At- 
tendance is steadily on the up- 
grade. It already has approached 
the million mark. The best 
months are yet ahead, and dis- 
tributors and dealers of cars feel 
that this same situation applies 
to their business for 1933. 


Already set up or soon to be in 
operation are the Stewart-Warner 
products display in the Electrical 
building; the C. E. Johansson 
(Ford Division) layout of block 
gauges and accessories in the 
Hall of Science; the Pure Oil 
Company and Gulf Refining Com- 
pany showings in the General 
Exhibits building, and the follow- 
ing in the Travel and Transport 
building. 

Alemite’s demonstration of lub- 
rication aided by a cutaway chas- 
sis; American-LaFrance and 
Foamite with fire apparatus and 
fire extinguisher; Pan-American 
Airways; H. J. Rittenhouse gar- 
age door equipment; Rochester 
Traffic Signal Corporation’s ap- 
paratus display; Standard Oil 
Company of Indiana with a 28- 
ton crown under the dome of the 
building and movies on the ro- 
mance and practical side of the 
petroleum industry; Walker Ve- 
hicle Company’s electric motor 
trucks; Waukesha Motor Com- 
pany’s exhibit of automotive, in- 
dustrial and agricultural engines, 
and the White Company’s show- 
ing of trucks. 

The name of Goodyear is much 
in evidence, what with a dirigible 
from the Akron company’s fac- 
tory sailing above the Fair 
grounds and over the city in com- 
mercial passenger service. Two 
Sikorsky amphibians and numer- 
ous motor boats are also in ope- 
ration, and quite in demand, for 
air or water trips. 


Progress Fair 
Draws 210,000 


Chicago, June 9. — Manager 
Grier issued a statement placing 
attendance at approximately 210,- | 
000 for General Motors Building 





increased | 
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| during first eleven days. He esti- | 





| nine persons visiting the Fair saw 


mated that three out of every 


the General Motors exhibits. 

Ellery Wright, Chevrolet plant | 
manager, announced that in this 
period 261 Chevrolets had been 
assembled at the rate of one every 
20 minutes or 24 in the course of | 
each eight-hour day. 

Harry Kaufmann and Varley | 
Young of the Chrysler forces 
were hosts to nearly 100 Chicago 
automobile editors and _ other 
newspaper writers Wednesday 
night on the World’s Fair grounds 
here, with Barney Oldfield as the | 
guest of honor. 

The party first met at the 
Chrysler Building and after be- 
ing shown the exhibits the press| 
workers were transported to the| 
Cafe De La Paix in the streets of | 
Paris where the battle of knives, | 
forks and refreshments was 
staged. 

In petroleum circles it is stated 
that if attendance at the Century | 
of Progress Exposition comes up 





| to advance estimates it should be 


necessary to increase the nation’s 
gasoline output by five hundred 
million gallons this year. 





| by a substantial volume. 


This Goes Double 


“Here’s hoping that Auto- 
motive Daily News under its 
new ownership meets with 


great success! Let me know 
whenever we can be of serv- 
ice.”—G. D. Crain, Jr., pub- 
lisher Advertising Age, 
Chicago. 


Studebaker 
Boosts Output 


(Continued from Page 1) 


production has _ been 
and will exceed 5,000 automobiles. 
Our June production will exceed | 
May by 1,000 cars. It will also 
exceed production for June, 1932, | 
Dealer | 
retail deliveries are keeping pace 
with production and dealer stocks 


increased | 


remain very low. This mid-sum- | 
mer increase in sales is unusual | 
and is definite evidence that busi- 
ness is increasing. 


“There are now 5,800 people 
working in our plants. 





‘Dodge 5 Months | Stewart-Warner 


Sales Top 1932 
(Continued from Page 1) 


five months of the present year. 

During the week ending June 3 
included a_ national holiday, 
Dodge dealers’ retail deliveries of 
passenger cars and trucks showed 


| an increase of 1.2% over deliver- 


ies of the preceding week. 


A tabulation of Dodge dealers’ 
over-all retail deliveries—mean- 
ing deliveries of Dodge Sixes and 
Eights, Dodge trucks and Ply- 


over deliveries in the 
corresponding 22 weeks of 1932. 


Deliveries of Dodge Sixes and | 


Eights alone are 64.9% ahead. 


Still another exceedingly inter- 
esting business increase story set | 
forth in Mr. vanDerZee’s latest | 
report is a detailed account of the | 





determined rates at which Dodge 
dealers’ passenger car and truck | 
deliveries increased in 29 key) 
cities during the 8-weeks period | 
ending May 27. 


Directors Stay 


(Continued ~ Page 1) 
of approximately 2 to 1. The 
board now has nine members as 
against seven formerly and is 
composed of the following: C. B. 
Smith, L. H. Lachance, V. R. 
Bucklin, J. E. Otis, Sr., Ralph M. 
Shaw, R. J. Dunham, Eugene V. 
R. Thayer, Sidney Adler and R. J. 
Graham, 

At Stewart-Warner offices here 
it was stated that the vote speaks 
for itself and that no statement 


mouth Sixes—from January 1 to| is planned commenting on the 


June 3, 1933, reveals an increase | 
| of 41.7% 


opposition and threatened legal 
suits against the management by 
Oscar U. Zerk. 


Pleasing” Change 

“I am very pleased to learn 
of the transfer of the paper 
from New York to 


Detroit. 
You have my best wishes for 
every success.”—T. A. Aspell, 
manager manufacturers’ tire 
sales, B. F. Goodrich Com- 
pany, Akron, Ohio. 





To you gentlemen who are 
creating the cars of 1934: 





URELY it is not presumptuous to 
predict that the majority of makes 


of cars in 


1934 will carry, as do cur- 


rent models, one or more units of 
Bendix manufacture. 


Recalling how very closely Bendix 
is identified with the spot-lighted fea- 
tures of today’s cars, isn’t it altogether 
reasonable to assume that Bendix is 
similarly prepared to work hand in 
hand with you on the job you’re 


tackling now? 


Bendix 


New and Improved Auto- 


matic Clutch Control, Bendix B-K 


“Controlled” Vacuum Power Brakes, 


BENDIX 


401 Bendix Drive, §$ 


PRODUCTS 


Bendix Startix. Bendix Drive, Bendix 


Stromberg New Fast-Idle Carbure- 
tion, with New and Improved Auto- 
matic Choke, plus the universally 
accepted Bendix Brakes—aren’t these 
Bendix contributions the kind that 
make cars perform and sell better? 


Every research resource that 
Bendix commands—in brake engi- 
neering, carburetion, power trans- 
mission, ignition—is ready and eager 


to serve you. These resources are 
valuable... as has been proved. Why 


not take advantage of them now ? 


Call Bendix! 


outh Bend, Indiana 


(Subsidiary of Bendix Aviation Corporation) 


CORPORATION 



















State Motor Vehicle Chiefs | 
to Meet Here June 27 


(Continued from Page 1) 


sion of the organization, ac- 
cording to Harold G. Hoffman, 
New Jersey motor vehicle com- 
missioner, and secretary of the 
Conference. It marks the first 
time the group has met anywhere 
other than some city along the 
Atlantic seaboard, a first break 
with the geographic limitations 
which have kept the conference 
purely a sectional enterprise. 

Representatives of every state 
and several Canadian Provinces 
have been invited to attend the 
sessions. Those of twenty-eight 
States, the District of Columbia, 
and Ontario have been assigned 
definite places on the 
varied program. 

Next in importance to the for- 
mation of a national associa- 
tion from the standpoint of the 
automotive industry is the sub- 
ject of reciprocity between the 
various States with regard to 
both commercial and oer 
vehicles. A full day has been set 


widely | 


|} aspect of this 
rated by the commissioners them- 
Selves as the most inflamma- 
tory issue on the Conference 
agenda. 
their organization offers the best 
medium for the achievement of 
equitable and uniform regula- 
tions applying to commercial 
vehicles. 

The Conference's approach to 
the subject will be primarily 
from the viewpoint of the public. 
It will consider it from the dual 
perspective of the handicaps im- 
posed upon the public in respect 
to low cost transportation 
| through unduly restricted regula- 
tions and necessary restrictions 
with respect to highway preser- 
vation and the safe movement 
of traffic. Truck license fees, 
dimensions and equipment will 


be considered individually in the 


effort to work out a 
code for State control. 


G. M. Sales During May 
Best Since June, 1931 


(Continued 


months of last year by a wide 
margin and representing the first 
time since 1929 that sales during 
the first five months of the year 
topped the sales for the corre- 
sponding period in the previous 
year. 

Another interesting feature of 
Mr. Sloan's report is the fact that 
sales to General Motors dealers in 
the United States during May 
matched almost to the unit the 
sales by dealers to consumers 
during the same period, the fig- 
ures were 85,969 units sold at re- 
tail against 85,980 units sold to 
dealers. This clearly indicates 
how closely the corporation has 
been gearing its production to de- 
mand and how well the demand 
has been anticipated, so that the 
projection for even heavier sched- 


SALES TO CONSUMEI 


from Page 1) 


ules during the 
would be 
assumption that 
spond accordingly. 

Total 


sales 


current 
a sound basis for the} 


sales to dealers 


uniform 


month 


will re 


in the 


United States and Canada, includ- 


overseas 
totaled 98,205 


ing 
May 


shipments, 
units which 


during 


also is the highest total reached 


since June, 1931. 
tween domestic sales 
foreign and domestic 
bined 


for the month was 


The margin be- 
and 
sales com- 


the 


about 


13,000 units as against a margin 
of 12,000 units during the month 
of April which is construed as re- 


flecting an 
demand abroad. 


improvement 


in the 


The following table shows the 
comparative standing of General 
Motors sales during the past five 


years: 


tS IN UNITED STATES 


1933 1932 1931 1930 
January 50,653 47,942 61,566 74,167 
February 42,280 46,885 68,976 88,742 
March . eons  Snee 48,717 101,339 123,781 
ain a. 6/59 a:b aa ee 71,599 81,573 135,663 142,004 
May . 85,969 63,500 122,717 131,817 
Five months’ total. 297,937 288,517 490,260 560,511 
en hcnenenecs 56,987 103,303 97,318 
I Lg 4p win.0.0 « 32,849 85,054 80,147 
PMMA kines 37,230 69,876 86,426 
September 34,694 51,740 75,805 
October 26,941 49,042 57,757 
November . 12,780 34,673 41,7 757 
December ..... 19,992 53,588 57,989 


eg ge le aig 510,060 937,537 1,057,710 
SALES TO DEALERS IN UNITED STATES 
1933 1932 1931 1930 
EEOC OT TET 72,274 65,382 76,681 94,458 
February 50,212 52,539 80,373 110,904 
March .... 45,098 48,383 98,943 118,081 
April 74,242 69,029 132,629 132,365 
a hiss ass ne eo’ 85,980 60,270 136,778 136,169 
Five months’ total.... 327,806 295,603 525,404 592,103 
cs e646 46,148 100,270 87,595 
is oo 6 waa 40 04.0 31,096 78,723 70,716 
August ... 24,151 62,667 76,140 
NO ces cscces 23,545 47,895 69,901 
Oeteber ....... 5,810 21,305 22,924 
Pee 2,405 23,716 48,155 
December 44,101 68,650 68,252 
RON. cca so 472,859 928,630 1,035,660 
TOTAL SALES TO DEALERS IN U. S. AND CANADA, 
OVERSEAS SHIPMENTS 
1933 1932 1931 1930 
es a dep iara 82,117 74,710 89,349 106,509 
UME wccccccecccss OOGae 62,850 96,003 126,196 
es nc chen ee 58,018 59,696 119,195 135,930 
A 86,967 78,359 154,252 150,661 
cca nh paacteenecees 98,205 66,739 153,730 147,483 
Five months’ total 384,921 $42,354 612,529 666,779 
a 52,561 111,668 97,440 
SE Do 4eaeace ees 36,872 87,449 79,976 
MMMOAME cece cceccccces 30,419 70,078 85,610 
September ............ 30,117 58,122 78,792 
NS. 66h eeseee 10,924 25,975 28,253 
DEOOTAOP 2... ccc cceees 5,781 29,359 57,257 
DURMMMRMOP co ccccccces 53,942 79,529 80,008 
| har 562, 970 1,074,709 1,174,115 


1929 
73,989 
110,148 
166,942 
173,201 
169,034 
693,314 
154,437 
147,079 
151,722 
124,723 
114,408 
68,893 
44,216 


1,498,792 


1929 
95,441 
141,222 
176,510 
176,634 
175,873 
765,680 
163,704 
157,111 
147,351 
127,220 
98,559 
39,745 
36,482 


1,535,852 
PLUS 


1929 
127,580 
175,148 
220,391 
227,718 
220,277 
970,114 
200,754 
189,428 
168,185 
146,483 
122,164 

60,977 
40,222 


1,899, 267 


Unit sales of Chevrolet, Pontiac, Oldsmobile, Buick, La Salle and 
Cadillac passenger and commercial cars are included in above figures. 





aside for consideration of every | 
subject. It is| 


They feel, however, that | 


| 


As a possible basis for agree- 
ment on a fair reciprocal code, 
the Conference will consider that 
already approved by the Associa- 
tion of State Highway Officials, 
the latter group, composed of 
heads of State highway depart- 
ments, adopted a proposed uni- 
form code at its meeting in Wash- 
ington last fall. With regard 
to legally permissible weights 
and equipment, it is viewed as 
sufficiently liberal in character 
to have won the substantial ap- 
proval of most highway trans- 
portation interests. To what 
degree the recommendations of 
the highway officials will in- 
fluence the reciprocity program 
of the administrators group is 
conjectural. They will be con- 
sidered, however. 

Representatives 
England States, the Middle At- 
lantic, Southern, Mid-Western, 
and Western States will contri- 


of the New 
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bute to the symposium out of 
which the organization will at- 
tempt to formulate a common 
code of regulation. 


Financial responsibility for 
motorists and a drivers license 
law applicable in each of the 
forty-eight states are two other 
subjects with which the adminis- 
trators will deal. In their effort 
to devise an equitable method 
of compensating innocent acci- 
dent victims, the State officials 
are desirous of obtaining the 
experience of different States 
with various types of legislation. 
Those charged with the ad- 
ministration of both compulsory 
liability insurance and so-called 
financial responsibility laws 
will lay their respective cases 
before the Conference. 


The precise form of the na- 
tional organization has not yet 
been determined 
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U.S. Produced 
69% of all Cars 


Washington, June 9.—World 
production of automobiles in 1982 
totalled 1,979,251 units of which 
1,370,678 units, or 69.3 percent, 
were produced in the United 
States, according to a study by 
Cc. F. Baldwin, Assistant Chief, 
Automotive Division, Department 


of Commerce, 


| compared 


The output of automobiles dur- 
ing the year showed a decrease 
with 1931 when 


| 3,048,648 units were produced. 


Passenger car production dur- 
ing 1932 totalled 1,599,564 units 
compared with 2,484,783 during 
1931 with truck and bus pro- 
duction recorded as 379,687 and 
563,865 respectively. 





IN INDIANAPOLIS 


NLY 14 out of 42 entries that started 
this fastest race in Speedway history 
were able to finish. 

Seven of the cars to finish were Stude- 
baker powered! 

Five of them were 85% stock Studebakers! 

The five-car Studebaker team was openly 
and frankly entered under the Studebaker 
name by the Studebaker factory and every 
car finished the gruelling 500 miles without 
a single repair! 

Twenty-eight cars, mostly cestly hand-built 
racing machines, had to drop out, while the 
factory-built Studebakers, only slightly mod- 
ified to conform with Speedway requirements, 


STUDEBAKER 


Automatic Automobiles 


AND UP AT THE FACTORY 





Only 14 of 42 entries finish fastest race in 


Seven of them are Studebaker powered! 
Five of them are 85% stock Studebakers! 


Every one of the five goes through race 
without a single repair! 


STUDEBAKER 
SCORES AGAIN 


J00-MILE RACE! 





Speedway history 


a 






oo 





cp 





stayed in and stayed up among the leaders 
all the way. 

Why not decide now to turn this great 
Studebaker achievement to your advantage? 


Find out about the wonderful proposition 
we are offering to distributors and dealers 
not only on the amazing new Automatic 
Studebakers but also on the sensational low 
priced Rockne that’s built by Studebaker 
and that is a Studebaker in everything but 
price and name. 


Address Paul G. Hoffman, himself a suc- 
cessful Studebaker-Rockne dealer, President, 
The Studebaker Sales Corporation of Amer- 
ica, South Bend, Indiana. 


BIO ieee sua 9 DOO 


anu ue at tnt FactoRy 















| 
| 
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| 
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| out any perceptible loss of power 
or noticeable detonation. 
“Smoother operation in spite of 
the high compression is brought 
about by the absolute control we 
obtain over the rate of pressure 
rise and the expansion by a com- 
bination of chamber design and 
aluminum. Another reason for 
this greater smoothness is the de- | 
crease in bearing pressures. The | 
forces that act on the bearings 


Aluminum Cylinder Heads 
Cut Fuel Costs 10 to 20% 
Recent Bohn Test Reveals 


Following tests that have been made since the success- 
ful introduction this year of the Bohnalite cylinder head, | , +. cnested. ty the eueention 
developed, designed, refined and manufactured by the | forces at high speeds, while at low 
Bohn Aluminum & Brass Corporation of Detroit, and speeds, smoothness is obtained by 
which is being used by Ford, Hudson and Graham, an- | Controlling the rate of accelera- | 

‘ . tion of the pressure rise. 
nouncement is made by Charles B. Bohn, president of the}, 











F p “Increased valve life is obtained | 
company, that these trials prove that the use of this new from lower exhaust gas tempera- | 
light alloy head produces a decrease in fuel consumption | ture. This temperature is lower | 
of from i0 to 12 per cent, an increase in horsepower of | because of the greater combustion 
| 


from 10 to 17 per cent, and an increase in torque of EYOUD | tn other words, the heat unite in| 
10 to 15 per cent without the use of high priced fuels. the fuel are used on top of the 
These results are based on an average typical case. piston instead of being expelled 


In releasing the engineering dataQ thru the exhaust valves. : 
gathered in this Less radiation capacity is re-| 


research. Presi- quired partly because of 


dent Bohn took 
time out to em- 
phasize what he 


two passengers was tested first 
| with the cast iron head—then 
with the Bohnalite cylinder head. 
The following test data (accelera- 
| tion time in seconds) tells its own 


the fact that for a given perfor- 


a lower power factor. 


CAST IRON HEAD 


| efficiency from high compression. | obtained because of the 
bearing pressures combined with | 
the lower water temperature and 
lower power factor for a given 
| performance. 


“Permits the use of lower grade 


the | fuels than iron heads because of 
lower exhaust temperatures and | the detonation control we obtained 
| by combustion chamber design in | 
mance the engine is working at| combination with the high heat 
Car road conductivity of aluminum. 


the maximum compression ratio 
that can be used commercially 
with iron heads is 5.5 to 1 with 60 
octane gasoline while with alumi- 
num 6.5 to 1 can be used. 
“Detonation or ‘ping’ eliminated 


| because we can control the rate 
| of flame propagation by our com- 
| bination head and chamber de- 


| from the spark plugs. 


CarSped Water Water 
M. P. H. Inlet Outlet Diff. | 
F. F. F 
20 145 150 5 
30 149 155 ¥ 
40 152 159 7 
50 158 168 10 
60 163 174 aa 
ALUMINUM HEAD 
|CarSped Water Water 
M. P. H. Inlet Outlet Diff. 
F. F. F 
20 140 145 5 
30 142 147 5 
40 144 150 6 
50 148 155 7 
60 151 159 8 
“Lower oil temperatures are 
lower 


sign together with the high 
rate of heat flow obtained in 
aluminum. 

“The high conductivity of Bohn- 
alite accelerates the flow of heat 
This en- 
ables the plugs to run consider- 
ably cooler and adds great length 
to their life. 

“Reduction of weight by at least 
50% has been accomplished in all 
of our installations.” 


To Handle Bendix 
In Milwaukee Area 
South Bend, Ind., June 9.—An- 
nouncement is made by The Ben- 
dix Brake Company that Johnson 
and Weborg, Inc., 441 North Sixth 
Street, Milwaukee, Wis., have 
been appointed distributors for all 


deems to be ma- 
jor advantages 
of this new pro- 
duct of his, 
claiming for it 
as compared 
with iron heads 
improved  per- 
formance in 
both speed and 
acceleration; higher engine out- 
put with lower fuel consump- 
tion; more power for a given size 
of engine; improved engine effi- 
ciency: higher compression; more 
uniform combustion chamber tem- 
peratures; slower and lighter ac- 
cumulation of carbon deposits; 
smoother operation; reduction in 
maximum connecting rod bearing 
loads; increased valve life; less 
radiation capacity required; lower 
oil temperature; permits the use 
of lower grade fuel; detonation 
or “ping” eliminated; reduction of 
weight. 

Engine Cools Quickly 

“One of the principal factors re- 
sponsible for this improved engine 
efficiency is the fact that Bohna- 
lite cylinder heads mean that an 
engine so equipped cools three 
times as fast as with iron heads.” 
said Mr. Bohn. “Incidently, the 
best results are obtained when 
these cylinder heads are made 
by the special process developed 
by the Bohn engineers. Many 
years of experience are back of 
this statement and it involves our 
experience with cylinder heads 
with scores of different engines. 

“The advantages of the Bohn 
marketing processes are as fol- 
lows: lower cost to manufacturer; 
combustion chamber volume more 
uniform; greater density of metal 
permits better heat control; | 
smoother surface in combustion 
chamber eliminates excessive car- 
bon deposits; lighter in weight 
because of less finish and more 
accurate in details; greater ten- 
sile strength and hardness permit- 
ting use of secondary metal; bet- 
ter resistance to corrosion. 

“In the matter of improved per- 
formance developed by the Bohna- 
lite head a 2500 pound car with 





a 
Chas. B. Bohn 





BIBI ITIST 


| remarkable story: tests show the following results: | 


“Tests prove conclusively that 


Bendix brake and B-K products. 


CastIron Aluminum 








Miles Head Head 
PerHour 5.5 Ratio 6.35 Ratio | = 
7 to 25 6.6 5.3 
7 to 35 9.9 8.1 
7 to 45 14.6 11.75 
7 to 55 21.2 15.7 
7 to 65 32. 23. 
Max. Speed 
| a | Se Tk 86. 


“The yardstick by which engi- 
neers determine the efficiency of 
a given engine is in power de- 
veloped per cubic inch of piston 
displacement. Dynamometer tests 
show that the Bohnalite head 
boosts the power output from .351 
to .424 horsepower at 3400 R.P.M. 

“The usable compression ratio 
with standard 60 octane gasoline 
can be increased from 5.5 to 6.4 
with the following results in com- | 
increase: |B 









eter 


(oe a wt fie 


pression pressure 
CastIron Aluminum rom Z 

R. P. M. Head Head _ | jeg 

1200 121.5 153.5 | 

1600 122. 153.5 | i 

2000 124.5 153. 

2400 128.5 162.5 

2800 130.5 165.5 

3200 131. 166.5 


“The above increase in compres- 
sion pressure results in an in- 
crease in the brake mean effective 
pressure from 102 to 115 and from 
this it follows that the torque is 
also increased in the same pro- 


The NEW CENTER BUILDING 


portion. 
“More uniform combustion 2 
chamber temperatures are ob- is proud to be the 7Tmlew 


tained because of the higher ther- 
mal properties of aluminum com- 
bined with proper combustion 
chamber and head design. The 
fact that such an increase in com- 
pression pressures is possible with 
low grade fuels without any evi- 
dence of detonation proves this 
point. 

“Slower and lighter accumula- 
tion of carbon deposits are/| 
brought about by the more effi- 
cient combustion of the high com- 
pression head as developed by the 
Bohn organization. This is borne 
out by tests of 20,000 miles with- 


home of 


utomotive Daily News 


The Trade Newspaper of the Industry 


and predicts for it, unrivaled 
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success in the new center of 


Detroit’s automotive fraternity. 





Bohnalite Cylinder Head for Graham Eight 







Bohnalite Cylinder Head for V-8 Ford 
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SERVICE 


By E. M. Lubeck 





Automotive Daily News is 
pleased to introduce to its readers 
Col. E. M. Lubeck, who will 
regularly discuss topics of direct 
interest to dealers throughout the 
United States. Col. Lubeck’s 
comments in this column will give 
the sales manager’s viewpoint on | 
dealership operation, a subject | 
with which he is thoroughly con- | 
versant due to his past experience | 
as general sales manager of Ap- | 
person and Western sales man- 
ager of the Oakland Division of | 
General Motors Corporation. Col. | 
Lubeck is now conducting the 
Dealers Service Bureau at Bloom- 
field Hills, Mich. 





HE new editor asked me to 
write a column. He says times 
are different now. So let’s start 
off and see what the new signs 
of the times really are. 
*” * ok 


All around us we see signs of 
“Business Increase.” Service 
garages are doing better business 
—mechanics actually perspiring 
after eight months steady loafing 
—gasoline station attendants 
pumping gas, more gas than in a 
long time. Prices are ranging 
from 8 to even 10 for a dollar. At 
that they are still pursuing their 
established Good Will building 
tactics, wiping windshields, check- 
ing water and oil and saying 
“Thank you” as if they really 
meant it. 


* « * 


Hot days on the roads—the old 
tires and tubes are popping right 
and left making good business for 
the tire men. No wonder that 
the tire companies are raising | 
prices. Fords, Plymouths, Chev- 
rolets of all ages and conditions 
together with other makes of 
used cars bump and bite each 
other on the highways, making 
good business for the repair and 
replacement men. Lots of re- 
pair parts are being sold. Used 
car business is good in every sec- 
tion of the country. 

kK bd ® 


Yes—things are different. Deal- 
ers who are making money tell; 
me they are no longer interested 
in the “P. of P. C.” No. They 
tell me that now after these three 
years of hanging on—tooth and 
nail to so speak—that they are 
only interested in “P. of P.” 
(Note: “P. of P. C.” is not Plenty 
of Passenger Cars. It is Per- 
centage of Price Class. To a/| 
dealer making money selling cars 
Percentage of Price Class is being 
left to the dealer who doesn’t 
know or understand anything | 
about the automobile business. 
And “P. of P.” doesn’t mean | 
plenty of Prospects—no _ sir— 
“P. of P.” means PERCENTAGE 
OF PROFITS, a term just being 
discovered by a lot of automobile | 
dealers. That surely is a situa- 
tion indicating changing condi- 
tions among the dealers. Let’s 
have more dealers interested in 
that part of their business. 

* +. * 


It is almost three years to the 
day when R. H. “Dick” Grant 
then the guiding genius of Chev- 
rolet and General Motors from a 
sales angle, said, “I don’t care for 
the dealer who builds up a spec- 
tacular sales record and then 
brags about it. I want men who 
keep on selling and making a 
profit. He is the man the factory 
depends upon.” Then he added, 
“The boy who makes the big 
splash isn’t the best swimmer.” 
General Sheridan is accorded 
the honor of making a statement 
about what war actually is. Well, | 
Sheridan was right. General | 
Motors Grant is more than right 
about the automobile business. | 
There are lots of vacant stores 
on Main Street made vacant by | 


the boy who made the big “Per- | 


| centage of Price Class Splash.” 
* 


* * 


Who ever heard of a thirty day 


| turn over in used cars by an auto- 


mobile dealer. As “Billy” Repaid 


| the enthusiastic and rapid fire 
Terraplane | 


announcer of the 
would say, “Yes, sir, there is such 
a dealer and oh boy does he feel 
good and the best part of it is he 


has done it now for two months.” | 


On May 8 this dealer’s sales man- | 


ager had thirteen used cars which 
had been on hand over thirty 
days. One of them was a used 
truck. 
were gone except the truck and 
then that went. The result was 
that on June 1st the only stock of 
used cars this dealer had was 


On May 24 all of them| 


those taken in during May. Of | 


course some one is going to say 


“Maybe he didn’t do much busi- | 


uess during May?” That’s O. K. 
with me but this dealer did his 
best month’s business in May. It 
was the best month he had had 
since—well every one knows that 
date. Yes Sir he clipped off 123 
cars for the month, 60% of the 
total being used cars. He did not 


Co-operation 


“T read with a great deal of 
interest the change Automo- 
tive Daily News is making in 
its plan of organization and 
publication date. Our associ- 


ation as well as myself per- 
sonally have appreciated the 
very splendid co-operation 


that this publication always 
has given us, and we trust 
that we may continue to 
merit the same in the future. 
Wishing Automotive Daily 
News the finest kind of suc- 
cess in the new setup.”—F. W. 
A. Vesper, president National 
Automobile Dealers Associa- 
tion, St. Louis, Mo. 





I have positive proof 
He made no special 


cut prices. 
of that. 

commission 
men. He told the men that he 
wanted the cars sold. They were 
sold. Why? Well this is one 
sales manager that runs 
business. The salesmen work for 
him, with him and they know 


inducements to the} 


the | 
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that when he rings the bell its | 
working time. This man’s name | 
is Larry Dow of the Chevrolet | 
organization at Pontiac, Mich. | 
And Dow is interested in P. of P. 
only. He is making a real profit. | 
He could have sold a lot more 
new cars but he does not believe | 
| in buying sales, that is buying the | 
used car at the owners personally | 
conceived idea of what the used 
| car is worth. And speaking of 
Chevrolet—the World’s Fair Trip | 
contest for Chevrolet salesmen is 
a hummer. Every salesman wants | 
to go. They tell me that there 
will be so many qualifiers that | 
it is going to be a job to pick| 
out the leaders. But the men 
themselves tell the real story. 
| One of them told me, “Of course 
|I am going to the Fair, that’s 
a cinch now but Oh Boy look at 
the extra commissions I am mak- 
ing by being up at the top in the 
number of sales made.” After 
all that’s the spirit behind the 
contest. I have seen. several 
salesmen who are actually taking 
on weight. They are eating regu- 
larly these days. 





WHITE 


POLICY 


The most effective way of assuring low operating cost 
is through preventative maintenance. 


Fleet owners and single truck operators will find that 
a White Preventative Maintenance Policy will save them 
money, preventing costly operating tie-ups and road 
failures due to the neglect of equipment 


This policy, which covers every make of truck or bus, 
provides for inspection, expert adjustments and complete 
lubrication at a low fixed price. 


Through this service minor faults, which may cause 
serious and costly failings later are found and corrected. 
Hundreds of operators, including many large national 
fleet owners, have already availed themselves of this low 


6es ” 
cost “Insurance. 


HERE IS WHAT 


SPARK PLUGS—Check with tester, clean and reset gaps. 
IGNITION—Clean, check breaker gap and reset, reporting 


condition of wiring. 


FAN—Adjust fan belt. 


CARBURETOR—Tighten flange bolts and check for gas 


leaks. 


ENGINE and MANIFOLD—Start engine and run until 
warm, check inlet and exhaust manifolds, exhaust lines, 
mufflers for leaks, check for water leaks, including water 
pump, tighten when required. Check oil pressure and 


sound tappets. 


BATTERY—Fill with water and tighten connections. 
PROPELLER SHAFT—Tighten all bolts and report worn 


conditions. 


AIR CLEANER—Remove and wash and dip in oil and 


replace. 


VALVES—Check tappet clearance and reset. 


ELECTRICAL SYSTEM—Tighten 


check 


connections, 


charging rate, generator and starting motor brushes, check 


all lights. 


Preventative Maintenance 


17 


Toronto Car Sales 
Best In Two Years 


Toronto, Canada, June 9 
(UTPS)—Leaders in the automo- 
tive industry in Toronto report 
that sales are at the highest point 
now that they have been for two 
years. F. F. Ford, appraiser for 
See and Duggan Motors Ltd., dis- 
tributors of Ford cars, says “Our 
sales are up 20 percent now over 
last year. 

“There is no doubt about it that 
money is certainly much looser as 
far as motor cars are concerned,” 
states G. H. Bramm, secretary- 
treasurer of Breay-Nash Motors, 
Ltd. “The revival in sales of the 
higher-priced cars,” is noted by 
T. N. Botham, salesman with A. 
D. Gorrie & Co. 


Allis-Chalmers Branch 


Memphis, June 9.—Announce- 
ment is made of the opening here 
of a factory branch of Allis- 
Chalmers Manufacturing Co. to 
serve seven southeastern states. 


PREVENTIVE MAINTENANCE 


will— 


1. Increase the life of your truck. 


of higher operating 


and maintenance jabor. 


2. Reduce time out of service. 

3. Prevent breakdowns on road. 

4. Lower gasoline consumption. 

5. Better performance because 
efficiency. 

6. Greater safety in traffic. 

7. Greater speeds with safety. 

8. More trips per day. 

9. Reduce parts requirements 

10. Insure greater operating satisfaction. 


YOU GET 


FUEL SUPPLY—Check for leaks and clean filters. 
CYLINDER BLOCK and HEAD—Tighten all nuts. 
CLUTCH—Check adjustment and reset if required. 


BRAKES—Service 
operation. Adjust where required. 
der level (master cylinder). 
pressure. 


and Emergency—Check 


linkage and 
Check hydraulic cylin- 


On air brakes check air 


SPRINGS—Tighten axle clip bolts and sound out with 


hammer for broken leaves. 


ENGINE PANS—Tighten loose bolts, check for missing 


and broken bolts. 
CRANKCASE—Clean oil filter and 


sump. 


STEERING GEAR—Check and tighten all connections. 


CHASSIS—Lubricate at all grease 


nipples and oil cups. 


Lubricant level will be checked in engine, transmission, 


rear axle center and dual reduction wheels. 


will be supplied at the usual rate 
ditional charge for labor. 


Lubricant 
per pound and no ac- 


ALL THIS WILL BE DONE EVERY MONTH OR EVERY 1000 MILES 
AT LOW FIXED PRICES 





CALL THE NEAREST WHITE FACTORY BRANCH OR DEALER OR WRITE, THE WHITE COMPANY, 
CLEVELAND, FOR ADDITIONAL INFORMATION ON THIS “MONEY-SAVING POLICY. 


BRANCHES AND 
DEALERS IN ALL 
PRINCIPAL CITIES 





ALL MAKES OF 
POLICY COVERS 
TRUCKS and BUSSES 








Wholesulers 
Meeting Set 


For June 19 


Chicago, June 9.—A three-day 
Summer conference, the second 
annual event of its kind, will be 
held by regional representatives 
of the Motor and Equipment 
Wholesalers Association at the 
Stevens Hotel from June 19 to 21. 


In notifying members of the| 


event, B. W Ruark, general man- 
ager, has informed them that 
non-members in the automotive 
and other jobbing fields will be 
welcome to attend. 

The central topic to be dis- 
cussed, states Mr. Ruark, will be 
the “benefits to be gained for job- 
ber distribution from the Na- 
tional Industrial Recovery Act.” 

Elaborating on this subject, 
President E. T Satchell in a state- 
ment issued today, said: “Major 
decisions respecting the opera- 
tion of the National Industrial 
Recovery Act will of necessity be 
based upon territorial or regional 
conditions. The nation-wide re- 
gional organization plan of our 
association is admirably adapted 
to this work. We look upon the 
new act as an opportunity to 
place the importance of jobbers 
in the correct perspective. 

“In our opinion, the new act 
offers an unparalleled opportu- 
nity to industry. Speaking for 
the automotive jobbing industry, 
we consider that we must have 
full strength representation in all 
steps of the procedure through 
which provisions of the act will 
be given effect. This is particu- 
larly true with regard to formu- 
lating a code of fair competitive 
practices for the automotive 
industry. 

Leaders of the jobbing industry 
are scheduled to lead discussions 
on the various topics that will 
come up before the conference. 
Following each major address, all 
in attendance will be given a 
chance to discuss each subject in 
open forum. 


Minnesota-lowa Truck 
Tax Hits Big Operators 

St. Paul, Minn., June 9.—Com- 
mon carrier trucks operating on 
regular schedules in Minnesota 
and Iowa will have to pay license 
fees in both states starting July 1, 


as a result of a reciprocal agree- | 


ment reached between officials of 
the two states. 









Keep Automotive Baily Nems Coming! 
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Three New Additions to the Stewart Truck Line 


The Sails are Set 


“First, let me wish you all 
the success in the world in 
this venture. Second, I think 
you have done this at a very 
opportune time, because it is 
undoubtedly a fact that busi- 
ness is on the upgrade. There- 
fore, with an excellent man- 
agement and editorial ability 


that Automotive Daily News 


will have, I have no doubt 
that it will be the success you 
desire it to be.”—C. F. Ben- 
ham, Chicago Tribune, 
Chicago. 


‘Trade Groups 


Ready to Act 


| 


Stewart Adds | 


| 


| 
| 


| line and a price reduction on one 


| Truck Corporation of this city. 


| 


In New Role 


| weights are 2925, 3250 and 4350) 


Detroit, June 9.—The trade as- 
sociations whose members are 
comprised of the manufacturers 
and wholesalers in the automotive 
maintenance field, are losing no 
time in making preparations for 


the new and highly important | 


work which will be theirs follow- 
ing the enactment of the National 
Industrial Recovery Bill, now be- 
fore Congress. 


While anticipating changes in| 


the bill as it now stands, the four 
associations including the Nation- 
al Standard Parts Association, 
Motor and Equipment Manufac- 
turers Association, National Auto- 
motive Parts Association and 
Motor and Equipment Wholesal- 
ers Association, are working on 
fundamental plans which will be 
applicable regardless of changes. 

Following the initial meeting of 
the National Standard Parts As- 
sociation Industrial Recovery 
Committee last week, President 
W. G. Hancock of the N.S. P. A. 
issued invitations to the other 
three associations suggesting that 
a joint Industrial Recovery Com- 
mittee be formed immediately, in 
order that the automotive main- 
tenance industry be prepared to 
present recommendations to 


| Washington representative of the 


needs of the entire industry. 

Each association has appointed 
or, it is expected, immediately will 
appoint representatives for the 
Joint Industrial Recovery Com- 
mittee. It is planned now that 
the first meeting of the group will 
be held in Detroit, directly fol- 
lowing the enactment of the bill 
by Congress. 
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3 New Trucks; 
Cuts 59 Price 


Buffalo, N. Y¥., June 9.—Addi- 
tions of three new models to its 


of the present models are an- 
nounced by the Stewart Motor 


The price cut comes on Model 59- 
8, the 3-ton job, which is reduced 
from $2390 to $2190. 


The new comers include Model 
41XS, a 1-ton, Model 44X 1%-ton 
and Model 45X, 2-ton. On the 
smallest models the power plant 
is a six-cylinder engine of 3%x-| 
4% inch bore and stroke while | 
the 1%-ton is 3%x4% and the 3-| 
toner, also a six, has a bore and | 
stroke of 3%x4%. The chasis} 





pounds on the 1-, 1%- and 3-ton| 
models respectively. The wheel- | 
base of the 1- and the 1%-ton is 
134 inches and on the 3-ton 145 
inches. 

Loading space on the 1-ton is 
suitable for 8-foot and 9-foot | 
bodies back of the driver's seat, 
8 feet to 12 feet on the 1%-ton) 
and 8 to 14 feet on the 3-ton. 


Nabors Trailer Branch 
to Open in Memphis | 


Memphis, June 9.—- Memphis 
has been selected as the site for 
the location of a branch plant of 
the Nabors Trailer Company, 
makers of large truck trailers. 





As the BATTLE for 


Service. 


These men pioneered. 


Executives Edition 


$12 Yearly 


250 West 57th Street 
New York City 


continues —a larger percentage of 
dealers than ever before are turning 


to BLUE BOOK and RED BOOK 


The Reason is Simple. 
BLUE BOOK and RED BOOK 


Service was originated by men 
prominent in the automobile business. 


BLUE BOOK 


Greater Success 

“I look for Automotive 
Daily News to be even more 
successful in the future than 
it has been in the past.”—N., 
E. McDarby, vice-president in 





charge of sales, Auburn Auto- 
mobile Company, Auburn, 
Ind. 


Willys Coast 
Plant at 90% 


‘Coast Plant 
of Chrysler 
Speeds Rate 





Los Angeles, June 9.— Within 


two months after the Los Angeles 
| Chrysler plant started operations 


last April 1, its production sched- 
ule has increased five-fold. On 
June 1 the daily output was raised 
to fifty-five cars, according to 
Charles H. Fennell, vice-president 





of Capacity 


Los Angeles, June 9.—With 
more than 350 men put back to/| 
work, the Los Angeles factory of | 


the plant has returned to volume | 
production basis with the plant | 
at 90% of capacity. 

Norman De Vaux, vice-pre. - 
dent and general sales manager, 
in announcing the resumption of | 
intensive production at the Los| 
Angeles plant, stated that back | 
orders from the ten western} 
states which the Willys-Overland 
Pacific Company serves, gave as- | 
surance that the plant would 
operate on the present basis for 
some time. He stated further, | 
that the Willys-Overland Pacific | 
Company will shortly announce a 
strong merchandising and adver- 
tising program on the Willys 77. 

Frank Anding, vice-president 
and treasurer, declares that gen- 
eral business conditions point 
definitely toward a very bright 
outlook for the automobile busi- 
ness during the summer and fall. ' 


DEVELOPED AND PUBLISHED 
BY MEN IN THE TRADE--AS A 
PROFIT-MAKER FOR DEALERS 


PROFITS 


is most 


legitimate profits. 


stood the ext 


We urgently 


Each was a 


Place your order today—or write for further information. 


AND 


National Used Car Market Report, Inc. 
1315 So. Michigan Avenue, Chicago 





member of the Chicago Automobile 
Trade Association. They know dealer 
problems first-hand. They know what 
needed 


for more than 


begin using 
Service at once. 


RED BOOK 


and general manager of the plant 
here. 

The increased production an- 
nounced applies only to Plymouth 
passenger automobiles, but fur- 
ther increases are also being 


| the Willys-Overland Pacific Co. | made in the assembly of Dodge 


trucks. Employment is now on 
the basis of six full days weekly. 

Nine western states are now 
being served with Chrysler parts 
from the Los Angeles plant and 
as soon as contemplated expan- 
sions are carried out, these im- 
provements incidentally calling 
for additions to the assembly line, 
the entire western market will be 
served from this plant. 





Firestone Sees Tire 


Outlook Improved 
Los Angeles, June 9.—Declar- 
ing that his firm’s business on the 
Pacific Coast has never been bet- 
ter, Harvey S. Firestone, chair- 
man of the board of Firestone 
Tire and Rubber Company, re- 
cently arrived in this city accom- 
panied by his son, Russell. 
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Stocks Are Most Active 
On Market; Upturn Is 
Now Considered Definite 


By CONRAD ALEXANDER 


New York, June 9.—The auto- 
mobile industry is in the money 
again and earning statements for 
the second quarter are expected 


| manufacturers, the second price 


to make the financial world sit up | 


and take notice. As a matter of 
fact, the notice already is being 
taken and among the most active 
groups of shares on the security 
markets in the recent weeks of 
feverishness has been the motors. 


The upswing in production and 
sales of automobiles, described 
some two months ago in some 
quarters as a “flash in the pan,” 
has proceeded well beyond the 
flash stage. 
rubbing their eyes at the remark- 
able performance of the auto- 
mobile industry in doing some- 
thing that just “couldn’t be done.” 
Shares of passenger car, truck, 
equipment and accessory com- 
panies that were not wanted at 
half their present prices now are 
in demand. 

Much attention has been given 
to the recent advance in the oper- 
ations of the steel industry from 
15 percent to more than 40 per- 
cent of capacity. What has been 
the biggest factor behind this 
sensational upturn? Not the con- 
struction industry. Not the rail- 
roads. The automobile industry? 
Yes! Slated by many of the fore- 
casters to bring up the rear in the 
industrial recovery, when it came, 
the motor car bears at this mo- 
ment a striking resemblance to a 
vanguard. At least that is the 
view now being taken in the high 
places of finance, unless all signs 
fail. 


Net Incomes vs. Deficits 


Down here in Wall Street the 
talk is that General Motors will 
earn almost enough in the first 
six months of this year to cover 
its full year’s dividend require- 
ment of $1 a share on the com- 
mon stock. The net per share in 
the first three months was 11 
cents a share despite the inter- 
ruption of business occasioned by 
the banking difficulties of the en- 
tire nation. The expectation for 
the current quarter is 70 or 75 
cents, the best showing since the 


corresponding three months of 
1931. 
Chrysler Corporation, it is be- 


ing freely and authoritatively 
predicted, may earn enough in the 
second quarter to more than wipe 
out the $3,000,000 deficit of the 
first three months. 
pany’s success. in 
spreading its market is attract- 
ing the attention of the financial 
world. 

Here is what one market com- 
mentator had to say this week 
when the motor shares moved 
into high territory: 

“The motor shares generally, 
however, and the accessories as a 


group, were heavily bought, pre- | 


sumably in anticipation of a good 
showing of second-quarter earn- 
ings a few weeks hence, based on 
the remarkable performance of 
the industry during the period.” 


Double—Triple—Quadruple 


Twelve of the more active com- 
monstocks of passenger car and 
truck companies listed on the 
New York Stock Exchange are 
selling currently at an average 
price of $18 a share. This is a rise 
of more than 100 percent over the 
average quotation of $8.37% a 
share at the low point of the 
year to date. Six accessory and 
equipment company stocks are 
quoted now at an average price 
of $19 a share, an increase of 
more than 200 percent over the 
low of the year, which was $6. 
The shares of five tire manufac- 
turers have risen from a low 
average price of the year of $5 a 
share to the current average of 


This com- | 
constantly | 


The skeptics still are | 


between $19 and $20, an increase 
of nearly 300 percent. 

The sharpest advance of the 
past week was made by the 
shares of the automobile tire 


advance of the Spring having 
touched off a rally. Sharp im- 
provement in the earnings of the 
rubber companies is anticipated 
as a result of the price stabiliza- 
tion in the industry. The two up- 
ward revisions put into effect 
since May 1 have lifted prices on 
casings by 10 to 15 percent with- 
out any complaint from the mo- 
toring public, which long has 
realized that it was getting one 
of the best merchandise bargains 
of the country in its tires. 


Putting Cash to Work 


Widespread comment has been 
made on the reduction in the cash 
account of the General Motors 
Corporation in the first quarter 
of this year. The decrease in cash 
holdings was really in effect 
amounted to “putting the money | 
to work” and in no sense repre- 
sented an impairment of the cor- 
poration’s financial position. 

The reduction in cash between 
December 31, 1932, and March 31, 
1933, amounted to $60,990,307. 
Here is where the large share of 
it went: Short term security pur- 
chases, $19,424,047; government 
securities, $4,497,251; investment 
in the National Bank of Detroit, 
$12,500,000. In addition the cor- 
poration omitted from the cash 
account nearly $14,000,000 which 
was on deposit in closed banks as 
of March 31 and paid out of sur- 
plus some $6,000,000 in dividends. 

Assets of the Ford Motor Com- 
pany dropped $107,401,407 in 1932 
from 1931, according to a tenta-| 
tive balance sheet for December 
31, 1932, filed the other day in 
New Hampshire but they still re- 
mained at $664,928,308, a tidy sum 
in these days of depression. The 
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Earning Statements Shows Industry “In the Money” 


Last Minute Wall Street Wires 
ALEXANDER 


Automotive Daily News 


From CONRAD 


Wall Street Correspondent, 


New York, 8:50 A.M., June 
shares participated in rall 


9—All groups automotive 
y of security markets this 


week with many issues making new highs both this 


year and last. 


Outstanding strength shown by General 


Motors, Chrysler, Mack, Packard, Goodrich, Electric 


Auto Lite stocks. 
another price increase. 
higher all along line. 


New York, 
active than earlier in week, 
closing. 


2:30 P.M., June 9.—Motor stocks today 


Tire companies spurted on news of 
Accessory 


equipment shares 


less 
but held their gains. Strong 


General Motors new high for year at 27%. 


Farm implement companies feature of day. Case and 
Harvester made sharp gains. 


profit and loss surplus decreased 
from $655,302,247 to $611,079,680 | 
from December 31, 1931, at the 
end of 1932. Cash and equivalent 
was $303,186,085, reflecting con- 
tinued high liquidity. 

Auburn Automobile Company 
came through in the past week 
with a 50-cent dividend on the 
common stock, the same as the 
last previous payment. This com- 
pany has gone through the de- 
pression thus far without omit- 
ting its dividend at any time, al- 
though the rate has been re- 
duced from $4 to $2 annually. For 
the period of business recession 
since 1929, this company probably 
has held its sales nearer to the 
average of the years immediately 
preceding the “crash” than any 
other passenger car concern in 
the industry. 


General Business Indicators 

Operations of the steel industry 
this week rose to 44 percent of 
capacity, the highest rate in more 
than two years. The current rate 
was 3 points above the preceding 
week, 24 points ahead of the like 
week of 1932 and 4 points above 
the like period of 1931. Produc- | 
tion of electricity rose to 5.8 per 
cent above a year ago, the best 





showing in many months. Resi- 
dential building in 


ahead of a year ago, the first in- 
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| Industry Pays 


| $427,850 in 
Dividends 


New York, June 9.—Disburse- 
ments of dividends on common 
stocks of automotive companies 
in the amount of $427,850, were 
marked up to the credit of the in- 
dustry in the past week. The 
| payments are to be made between 
now and July 1. 

Mack Trucks, Inc., announced 
the regular quarterly dividend of 
25 cents a share on the common 


| stock, payable on June 30 to hold- 


May was | 


crease over the like period of the | 


preceding year since February, 
1932. Stocks of gasoline at do- 
mestic refineries were substan- 
tially below a year ago. Freight 
car loadings rose to around 15 
percent above 1932, the best rec- 


| ord during the depression, when 


compared with the _ preceding 
year. Business failures dropped 
to the lowest point in many 
months. Employment increased 


in many industrial sections, ac- 
cording to official oaperns. 


Tire Prices Up 
Akron, June 9.—The a 
increase in tire prices was an- 
nounced this week by practically 


all of the tire companies. This 
follows the first boost which 
went into effect May 1. On the 


average the increase has ranged 
from 8 to 9 per cent as against 
5 percent on May first. 

It is expected that there will be 
a third raise in about a month, 
which will bring prices’ to 
above those that were in effect 
the first of the year when there 
was such a sensational cut. 
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ers of record on June 16. Checks 
sent out by the company will ap- 
proximate $169,000, the shares 
outstanding numbering 676,000. 

Auburn Automobile Company 
declared the regular quarterly 
payment of 50 cents a share on 
218,500 shares of common stock, 
payable on July 1 to stockholders 
of record on June 20. This pay- 
ment will aggregate $109,250. 

Bohn Aluminum & Brass Cor- 
poration placed the new $5 par 
stock on an annual basis of $1 by 
the declaration of an initial divi- 
dend of 25 cents, payable July 1 
to the stock of record June 15. 
The last disbursement on the old 
no par common stock was 3714 
cents a share, made on January 
2, 1932. This payment will amount 
to $88,100. 

The Asbestos Manufacturing 
Company directors declared a 
12% cent dividend on the com- 
mon stock, payable July 1 to hold- 
ers of record June 15. This will 
mean checks totaling $40,000. A 
similar dividend was paid by this 
company on April 1. 

The Sparta Foundry board de- 
clared the regular on the com- 
mon stock of 25 cents and added 
an extra of 10 cents, both payable 
on June 30 to holders of record 
of June 15. This means a total 


disbursement for this company of 
$21,525. 


Willys Allowed 
to Build Trucks 


Toledo, O., June 9.—John N. 
Willys and L. A. Miller, receivers 
for the Willys-Overland Com- 
pany, have been granted permis- 
sion by Federal Judge George P. 
Hahn to manufacture 2,000 trucks 


for the International Harvester 
Company. 
Permission also was granted 


the receivers to advance approxi- 
mately $20,000 to the Willys- 
Marrow Company and the Wil- 
son Foundry & Machine Com- 
pany for the necessary parts for 
the manufacture of the trucks. 
The court was informed that the 
money advanced would be ob- 
tained from the proceeds of the 
sale of the trucks. 

The construction of the trucks 
is expected to keep 2,000 work- 
men employed at the Toledo plant 
until October 1. 


AC Spark Plugs 
Sales Up In May 


Flint, Mich., June 9.—Indicating 
a continuance of the upward 
swing established early this 


spring, the AC Spark Plug Com- 
pany sales for May were 21 per 
cent over April and 50 per cent 
over May a year ago. Unfilled 
orders continue at highest levels 
in two years. Employment in- 
creased by 300 during the month, 
bringing the total to 2,731. Fac- 
tory payroll gained substantially 
in May, the figure being 21 per 
cent in dollars ahead of April and 
64 percent over May, 1932. 

“June production, which ordi- 
narily is below that of May, is 
expected to continue at a higher 
level this year,” Harlow H. Cur- 
tice, president states. 
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5 Car Makes | 
Top April’32 | 


Sales thisYear| 


Detroit, June 9.—Five car| 
makes have shown definite sales | 
advance during the month of 
April this year as compared with | 
April, 1932, with the complete re- 
turns for the month now avail- 
able. Six makes show a gain in 
the first four months as compared 
with a similar period last year. | 
These gains were made under 
very trying weather conditions 
during the early part of the 
month and during a period which 
still suffered from the effects of 
the banking holiday in many sec- 
tions of the country. 

The makes showing gains dur- 
ing April over April last year| 
with the comparative figures in 


each instance were as follows: 
Dodge, 5,839-3,596; Ford, 25,625- 
6,307; Plymouth, * 15,323-14,161; 
Pontiac, 7,904-7,340; Austin, 354- 
108. 

During the first four months 
Dodge showed registrations of} 


16,131 against 12,697 in the same 
period 1932. Plymouth piled up 
45,146 against 28,939 and the com- 
bined gains by Plymouth and 
Dodge coupled witn the good 
showing by other makes gave the 
Chrysler group as a whole a gain 
over 1932 with the total being 
73,314 against 64,586. 

Ford showed a gain for the four 
months period with the figures 
this year being 65,178 against! 
37,313. 

Pontiac boosted its total dur- 
ing the first four months show- 
ing 22,258 against 21,118 in the 
same period last year. Rockne 
got 5,093 against 3,755 last year 
and Austin sales made a spec- 
tacular rise from 284 in the first 
four months last year to 1,437 in 
the first four months of 1933. 

The total registrations for the 
first four months of this year 
were 347,935 against 383,553 in the 
same period last year or a de- 
cline of only nine percent. 


Studebakers 
Make Good at 


Indianapolis 


Indianapolis, —June 9.—Louis 
Meyer, driving a Miller engined 





eight, won the 500-mile race 
at Indianapolis on Decoration 
Day, setting a new speed rec- 


ord of 104.162 m.p.h., just a shade 
faster than the previous best. In- 
cidentally, Meyer breaks into the 
Hall of Fame as being the second 
driver ever to win the Hoosier 
classic twice. And of course he 
drove a special racing creation. 

But from the industry’s view- 
point it wasn’t so much Meyer's 
victory that interested it as it was | 
the performance of the Stude- 
baker factory team of five cars, 
85 per cent stock, which set up| 
what is perhaps the _ greatest | 
team performance in racing his- 
tory. Like a squad of soldiers on 
dress parade the five factory driv- 
ers took the checkered flag for 
seventh, ninth, tenth, eleventh 
and twelfth places. And, believe | 
it or not, Mr. Ripley, the eighth 
place car was powered with a 
Studebaker engine, although 
Snowberger was not one of the 
team. 

Figure it out for yourself 
fourteen finishers out of a field | 
of forty-two starters, and seven | 
of these with Studebaker engines! 
Not an adjustment, not a repair 
was made on any of the five cars 
of the factory team during the 
entire race. Fuel and water re- 
placements, and the changing of 
wheels were the only jobs done 
by the pit crews. 

Worthy of note, too, was the 
consistency of the team. In sev- 
enth place was Tony Gulotta, 
who turned the five centuries at 
99.071 m.p.h.; Zeke Meyer, ninth 
at 97.802; Luther Johnson tenth 
at 97.286 m.p.h.; Cliff Bergere 
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Studebaker five car team which performed so consistently at Indianapolis races. t 


eleventh at 96.564; L. L. Corum 
eleventh at 96.527 m.p.h. 

Then go back a few days and 
look at the qualifying speeds of 
the team; Bergere, 115.643 m.p.h.; 
Gulotta, 113.678 m.p.h.; Meyer, 
111.099 m.p.h.; Corum, 
m.p.h.; Johnson, 110.097. 

In the past twenty-five years 
this writer has seen the speed 
merchants battling in the Van- 
derbilts, Grand Prixes, Cobe Cups 
and the Indianapolis five centu- 
ries, backed by powerful factor- 
ies, but never before has he noted 


110.465 | 


Modine May Business 
Sets New High Record 
Racine, Wis., June 9.—May busi- 

ness of the Modine Manufacturing 


Co. is reported to have been one 
of the largest in the history of the 








such a consistent team perform- 
ance as put up by Studebaker at 
Indianapolis on Decoration Day. 
As Walter Winchell would say, 
an orchid for Barney’ Roos, 
Studebaker engineer, responsible 
for all of it. 


firm. Orders are said to have run 
well over $300,000 for the period, 
necessitating some plant opera- 
tions on a 24-hour shift basis. 
With 400 now on the payroll, 
forces have been doubled in the 
last six months. 


A contract made several months 


ago to supply a leading automo-| 


bile manufacturer with equipment 
has been an important factor in 
the increased business. 
dine firm manufactures automo- 
bile radiators, heaters and build- 
ing radiation equipment. 


The Mo-| 


|\Old Waukesha Suit 
| Against Willys Ended 

Toledo, Ohio, June 9.—Suit of 
the Waukesha Motor Company of 
| Waukesha, Wis., charging the 
Willys-Overland Company with 
infringement has been dismissed 


by Judge George P. Hahn in fed- 
eral court here. 


The suit, filed several years ago, 
charged the Willys-Overland Com- 
pany with infringement on the 
Ricardo patent on an improve- 
ment in the combustion chamber. 


FINAL REVISION, COMPLETE, NEW PASSENGER 


Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising Ser 
Metropolitan district figures, compiled by Sherlock & Arnold, New York City, are included in the New York state total. Some of these data 
lists, or lists of owners in any given section, may ob 


In this table: 





48 states and the District of Columbia. 








GENERAL MOTORS GROUP 


Comparative figures for April, 1932, 





HUDSON GROUP 











CHRYSLER GROUP 


FORD GROUP 
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Double Tax 
Hurts in N.Y. 


(Continued from Page 1) 





have since shown greater strength 
than at any time in three years. 
Dealers here fully believed that | 
the long drought had been broken | 
and that definite revival had} 
taken hold in this district. 

This new tax law, which would | 
exactly double the vehicle levy for 
every car owner in the city of 
Greater New York, was an obvi- 
ous threat at the sales revival 
which was continuing into June. 

The whole effect of the pro- 
posed measure will be to discour- | 
age car ownership in New York 
City and its surrounding terri- 





tory. Ted Pratt, general man-| 
ager of the New York State) 
Motor Truck Association, today | 


told the representative of Auto-| 
motive Daily News that the law) 


will cause the retirement of | 
200,000 cars and _ 50,000 motor | 
trucks. It will certainly prevent | 


sales of tens of thousands of mo- 
tor vehicles that would have been 
sold in normal course. 

In the meantime the law has} 
aroused civic organizations of all 
sorts. The fight is being led by | 
the New York Automobile Club. 


| The Automobile Merchants’ Asso- 


| owner organization. The Automo- 
| bile Club of America with Elmer 


| buy anything that seems to call | 


| just another 


endicas stream. 


ciation and the Brooklyn Automo- 
bile Dealers’ Association with 
Messrs. Harry Bragg and Ralph 
Ebbert directing the fight are co- 
operating earnestly with the} 


Thompson in command has joined 
the fight. The various borough 
chambers of commerce are lend- 
ing assistance. A committee of 
twelve, representing the associa- 





| tions involved has been appoint- | 


ed, with Harry Bragg as chair-| 
man and this general staff is| 
directing the fight. 

At the moment of going to} 
press, it looks as if the law would 
probably be passed by the Board 
of Estimates, the aldermen have 
initiated it and that Mayor 
O’Brien would sign it. However, 
this will not end the matter. 
Plans are being formulated for a 
bitter legal battle if the measure 
becomes a law. It is probable 
that an injunction will be asked. 

In the meantime New Yorkers 
who have been contemplating 
buying cars are waiting and won- 
dering whether they had better 


for a fresh tax every week or so. 
And dealers are wondering 
whether this is the final blow or 
in the seemingly 
President Owen Augspurger of 





In This Corner 


(Continued from Page 4) 





used cars. The resultant general 


loss to dealers is reflected in their | 
reduced credit and buying power | 
and the manufacturer feels the | 


pinch. Then readjustment is nec- 
essary in the selling field and 
new dealers are sought. The sup- 
ply of new dealers with capital is 
the determining factor in the ex- 
pansion of sales in the near fu- 
ture. The great bulk of present 


dealers are so encumbered in one | 
| way or another that they are of 


little value to the producer. If a 
new group with adequate capital 


can be secured the manufacturer | 
can be assured for a time at least | 


of a channel for disposing of his 
products. If not then different 
arrangements must be made. It 
is absolutely certain that the pres- 
ent method of retailing automo- 
biles must always involve constant 
dealer mortality with consequent 
loss to all those immediately con- 
cerned. 

All this suggest one course and 
that is the limitation of produc- 


tion to the buying demand and | 


the attendant limitations of sell- 
ing agencies to meet the actual 
requirements of the trade. 
Limitation of production by 
agreement is of course a simple 
limitation of selling agencies and| 


|can be obtained by co-operation 
between manufacturers and fi- 
nance companies. The latter are 
very naturally interested in see- 
ing the retail business conducted 
on sound lines. 

The same volume of new cars 
| that is now being sold under the 


| present chaotic merchandising 


cerned. The general public pays 
all the losses in the long run any- 
way. 

I would greatly appreciate an 
expression from you on this vital 
subject. I know from the progres- 
sive and constructive spirit of 
your articles and editorials that 
you are interested in this matter. 


LEWIS M. BROWNING, 
Wellsville, N. Y. 


Attac i. Sales Tax 
Richmond, Va., June 9 (UTPS). 
-The Retail Merchants’ Associa- 

tion of Norfolk, Va., 
candidates for the House of Dele- 


| sales tax, which, a letter from 
Captain F. L. Chadwick, secre- 
tary of the organization, says, 
may be proposed at the next ses- 
sion of the General Assembly. 
The letter from the association 
attacks the sales tax as unfair 


and asks each candidate to state 
his position. 











CAR REGISTRATION STATISTICS, APRIL, 1933 


and New Jersey, which are furnished by the New Jersey Motor List Company, New Car Division, Trenton, N. J. 
Readers desiring county, city or town 


vice, Springfield, IIl., 
have been published previously, but is given here complete for the convenience of our subscribers. 


tain these by addressing any of the three companies. 
will be found on pages 22 and 23 





States 


STUDEBAKER GROUP |WILLYS-OV’D GR. 





Hupmobile | 
Marmon 


Franklin 





Graham 





NON-AFFILIATED MANUFACTURERS 






State 
Totals 
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Alabama | 1 11 9| 21] 8 8] 4 13 3 l 1 5 1 3 | 969 
Arizona | 2 2] | | 1 ; 2 | 135 
Arkansas | | | | 1 ] 2| 1 | 594 
California | 12} 188) 134| 334] 158 2 160] 84] 28 10 5 75 41 63} 70] 24 45] 7617 
Colorado | | 11] _ 14 25] 8 | 8} 15 ] | 5 38 _17 8 4| 2] 1055 
Connecticut | 8] 38] 29] 70] 10 2 12 9| 1 3 6| 23 14 32| 32! 6 | 2241 
Delaware | 1| 3 3| a | 2 2 1 1 | 4 1 | 382 
Florida | | 4 5| 9] 17 17] 2) 104 7 l 7 3 4| 6 | 1165 
Georgia | 2] 21) ~=—25] 48] 10 10] 5) 27 4 2) 20 14 1| 5| l | 2158 
Idaho | 4 1| 5] 4 1 5] 3| | 5 | | 285 
Illinois | 14| 110) = 86! 210] 120 8 28] 62 1 11 8 88! 63 69! 104 18 5] 8132 
Indiana | | 37 30! 67] 36 36] = 35 2 23 6 I 7 16 6] 2111 
lowa | | 27] 18 45] 9| 9] 1 1 3 5 6 9 4| 2| 8] 1918 
Kansas | 8 5 13] 5 2| 71)OOW 2| 2| 1| 2 a 521 
Kentucky t 1 19 12| 32] 12| | 12] 17 9) 1| 2} 11 6 2 12 3 | 1597 
Louisiana | 11 6 17] 3 3] 1 5 3 2 3 1 | 17 2 1 1] 939 
Maine | 2 19 5| 26] 4 ] 4] 1 12 2 15 7| 1 | 802 
Maryland | ‘ 21) 13! 37] 7 a ee 1| 1 18} ll 16 7 1 i] 1549 
Massa’setts | 16 72 67) 155] 25 2} 27 | 9 12} 4 7 60 57 129| 75 30 12] 6804 
Michigan | 2 50! 19| 71] 9 9] 20) 3 13 1 38 26) 7 30 4,3] 4365 
Minnesota i 1 33} 29} 63| 16 | 16] 1! 1 1 15 19 12 19 7 61] 2184 
Mississippi | | 6 6] 5 | 5] 4 1 1| ce | 596 
Missouri 1 10; 85) 41/ 136) 92) 4 96] 18) 4 | 2] 44] | 39] 20] 14 6] 5336 
Montana | 1) 10 5 16]. 10) 2 12 2 1| I a] 4 _ if 795 
Nebraska | 1) 11 16 28] 19 2 21] 6 ] a 5 7] 4) | 14382 
Nevada | 1 1] | | | . | 3 —- q 40 
N. Ha’shire | 1 18 10 29] 2| | 2] 1 2 1 2 2 1] 5 3 | 684 
New Jersey | 16) 51 64 131f 24] 3 27] 3813 2 2) 34] 35) 1] 55] 52] 13) 21) 5499 
New Mexico | 1 3 : 7] | | | | | | _| | 7 a ae | | __ 830 
New York | 42) 176 282) 500] 154! 5 159] 100 s 14 32] 170| 159 4} 238) 205) 45 7] 18728 
N. Carolina | = 7] 20] 5 5] 4 26| 7 | 3) 3] i] 1601 
N. Dakota | 7 5| 12] f | 3] | 1! _ 1] 377 
Ohio | 5| 89) 83] 177] ~—s«68) 2 70]. -83)—i“‘XOU|”*é*d«G 4 78) 27) 87) 58) 11 6] 7701 
Oklahoma | 2| 4 6| 12] 6| | 6] 9] 1 2; 4 | 1027 
Oregon | 1| 7 9| 17] 1| | 1] 1 2 9 3 12 + 1 | 743 
Penns’vania_ | 13} 108 91| 212] 56| 3 59] 58| 19 16 1 98 73 88 89 25 10] 9420 
Rh. Island | v 7; «10 24] 5) | 5] 1 1 2 7 ‘8 ‘ 14 2 5 i] 952 
S. Carolina | 5 2 8] 2 | 2] 4| 28 | 3 3 1 | 837 
S. Dakota | 6 6] 1| 1] 1| | 1 2 I 1 1] 171 
Tennessee | 1| 26 13] 401 12 1| 13] 2} 24 8) 7| 2| 5| 4 | 1] 1532 
Texas | 4 84 39| 127] 29 29] 16 4 5| 2 27 17| 11} 12 1| | 5755 
Utah | a 3 4| a | 4| | 4] 1 5 5 2 | 380 
Vermont | 1 2) 4] § 3] 1| ] 2 2 2 4 2 | 348 
Virginia | 18 8 27] 5| 6] 6 | ] 14 3) 4| 4| | 1298 
Washington | 37 23) 60] = 21) | 21] 2 4) 1 19} 1| 3 1| | | 1481 
W. Virginia | 9 6| 15] 9| 1 10] 5| ] 8 3] | 10) 5 2 | 1084 
Wisconsin | 2\ 54 39 95] 50} 3 53] 3 3 6 1 19 3 | 55} 17 6 3] 2834 
Wyoming | 2| 2 4] | l | | | | 165 
Dist. of Col. | 1 14 30! 45] 2| 2] 8| ] 4 8 12 15 10 24] 1240 
L. Total | 169] 1544) 1310! J 1051) 44 | 650) 354) 142) 96 982! 655 6| 1040] 915) 252} 188] 119909 
G. Total 30231 1095 






Buick Plants 


| may be profitably sold for all con- | 


| May made nec- 


| stader, 


is polling | 


gates as to their attitude on the | 


and burdensome on merchants | 


On 6 Days 


Detroit, Sune 9. _— opera- 
tions at the Buick plant continue 
on a six-day week basis, follow- 
ing the strong 
production in 


essary by the 
demand for 
cars from deal- 
ers, it is stated 
by W. F. Huf- 
Buick 
sales manager. 

“Our total pro- 
duction in 
May,” said Mr. 
Hufstader, w, F, Hufstader 
amounted to 
5,015 cars, which compares with 
2,913 in the same month a year 
ago. The gain of 2,102 cars in 
output, which amounts to 72.2 
percent, was in line with expec- 
tations for since the upturn Buick 
has been working on an expanded 
schedule of production. 

“Sales by dealers in May 
showed a healthy gain over the 
April total, amounting to 18.9 per- 
cent. The 50 series showed par- 
ticular strength, with an _ indi- 
vidual gain of 25.1 percent. Grow- 
ing popularity of this series is 
shown by the fact that the May, 
1933, sales, were 66 percent above 
the total sold in May a year ago. 
Buick is now outselling all other 
eights in its price range com- 
bined. 

“Our June schedule calls for 54 
percent increase over last year. 
There is a steady stream of or- 
ders from dealers, with the 50 
series continuing to demonstrate 


strength.” 


Kight States 
Top May 1932 


(Continued from Page 1) 





is the fact that the states report- 
ing represent practically all sec- 
tions in the country, indicating 
| that the improvement in trade 
has not been confined to any 
single community or district. 
The eight states showing gains 
are Delaware in the East; Flor- 
ida, North Carolina, Virginia, 
and West Virginia in the South; 
Illinois in the Middlewest; Wis- 
consin in the Great Lake section 
and Utah in the Rocky Mountain 


| area, 


A tabulation of the states re- 
porting with comparative figures 
last year is as follows: 


States 1933 1932 
Delaware ........... 534 397 
PN Sika gaa kak ua 1296 944 
RS gars cance oil 9034 7701 
MD noc kp acess 1982 2116 
es COPOOE. 4.60 i sews 2141 1459 
RS” 305 611 
i GO. <i cicccees 1023 1026 
DOE gavscessiceksee 692 321 
er oe 2522 1976 
W. Virginia ........ 1503 1128 
Wisconsin .........- 3116 3103 

NOE hace wanes 24,148 20,782 










Classified 


Advertising 


WILL BE INSERTED in this 
section under proper classi- 
fications at a cost of TEN 
CENTS PER WORD, in 
every case cash in advance 
with order. Abbreviations 
and initials each count as one 
word. Inquiries may be ad- 
dressed in our care and we 
will furnish Box number. Re- 
plies will be promptly for- 
warded by us to the adver- 
tiser without further charge. 


Address 
AUTOMOTIVE 
DAILY NEWS 
Classified Department 
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22 
| 
So th St t ~ P MIDDLE WEST West Virginia .... 200 232| Wyoming ........ 33 59 
u ern ates et ace | Towa Veleusewsees 1918  2,525/ Totals ........... 5,157 5,547| Totals ............ 551 647 
NE ec bcccseees 521 1,642 
e ° BVOUEGRE  biesice sic 1,432 1,442 | Alabama a 261 172 i ~pineines er 4 
or Cw ar a es In rl sosceeees GCGISOPRIA 2.60055. 966 922 
p North Dakota .... 377 524/ Arkansas ........ 206 120 | Ore 
Oklah a a rrr eee 111 118 
: : ee , oma ........ 1,027 1,639 / Florida .......... 194 150 | Washington 19 
a — ———-—-—=| South Dakota .... 171  410\Georsia .......... 334-274 weeny sree —_— 
4 .—A geographi-| Vermont ....... 348 538 Totals 5.446 7,582 el ne 1,276 1,258 
cal analysis of the April passen-| Totals ......... 11,831 13,797 ROCKY MOUNT. AINS ; ppm ana - a eas 
Uae Geceuke Gaus’ iooeaoeine Delaw: EAST " Arizona ..... ; eee : 135 : 155 | Mississippi  detneilad 122 i168 . ° 
i at cals tents Giecaahens a a veeee — oe Colorado ......... 1,055  1,105| Missouri ......... 1,060 701 | ontinental Opens 
the country.” Oddly’ enough the New Jersey -. 3ag0 ape HMB gr 285 “242 North Carolina. “394 304) Depot in Chicago 
sak Gnkaen wiite sone to feel New York ... 18,728 19,120, Nevada .......... 40 172| Tennessee ........ 224 226| Chicago, June 9.—Opening of a 
Gieliens. ave showing race Co 9,420 9,962| New Mexico ...... 330 999| Texas .........c6. 855 636| Warehouse and parts depot for 
Saaee over the showin in Miaceh est Virginia 1,084 Mame tte gk inc ccs 380 281 | Dist. of Columbia . 80 129 | the Chicago area, located at 7215 
; . CL EE cox esesaentd 36,662 37,474 Wyoming ........ 165 206 | Totals ............ 4,394 3,362 | Exchange Ave., is just announced 
The Middlewest in April was) SOUTH Totals ............ 3,185 3,092 | GREAT LAKES by Homer H. Goff, district man- 
unis car abd, pon .. both Alabama ......... 969 900 PACIFIC COAST Illinois sessee S008 71 | *Ser of Continental 
eee eee fat ie a teenies 594 409 California ........ 7,617 6,188 Indiana .......... 364 502; “We have opened this ware- 
deutien being larecty a farming } gn Be steneens 2 S47 | Oregon * ........+. 743 740 | Michigan ......... 292 595 | house to serve our dealers better 
Tcasaiee le nok oe Whale te rape seteeees 2,158 1,553 Washington ...... 1,481 1,281 | Minnesota ........ 258 452| in the Chicago territory,” stated 
De Suite the sensiies unkia Inher poe ee serecees LOT = - 1 AN0 | Total. ......--++0- 9,941 8200|Ohio ............. 745 g01| Mr. Goff. “Here we will have an 
in the year as pointed out in an Stieekentons peer ene 879, +=NEW COMMERCIAL CARS _ Wisconsin ........ 372 444 | ample stock of all models of the 
Saaivals ty 3.3. Mebinhen, of the | a ississippi 4 596 426 NEW ENGLAND BOOS: wp bbirasnese 3,402 3,575 | Beacon, Flyer and Ace for dis- 
Farm Belt Dailies. which te a, fissouri beseeeees 5,336 4,024 April April MIDDLE WEST play at all times. In addition, a 
eR ae ne - his 1 Pp North Carolina 1,601 1,427 1933 1982 | Towa ....cccccccce 360 554| modern and complete parts de- 
a. i a sas 7. South Carolina ... 837 657 Connecticut ...... 314 337| Kansas .......... 80 249 | partment will be maintained.” 
uiaees tend had an eee — Fede oo 1,105 EE reciriciark aii in 0658 6,3 210 317 | Nebraska ........ 257 256 Dealers have been notified to 
ieee on tn cane ae pon lg aan eretate weet ee ees pind 5,737 Massachusetts 757 869 | North Dakota .... 37 84| bring prospects to the company’s 
ee season ta ‘a coun ier oF Cine aan pe New Hampshire .. 132 155| Oklahoma ........ 134 243 | display rooms in all cases where 
iit santas tha cant | Seehade fee wn Rhode Island 130 160 South Dakota 38 67| the customers are interested in 
0 in region the increase Otals .......05s. 25,617 20,539 Vermont ......... 84 106 | Totals ............ 906 1,444 | models not on the dealer’s show- 
wool prices have stimulated sales. GREAT LAKES SEE hcesa thane 1,627 1,944 ROCKY MOUNTAINS room floor. 
In the —ageage > ee > the Illinois ....... ... $182 7,062 EAST BD. sca siy cad 32 34! This policy, it is stated, will en- 
a “Gees ta Pocsone haan Indiana .......... 2,111 3,696 Delaware ........ 77 65 | Colorado ......... 128 157| able dealers to cut down the 
re D iieak wae = an nial Michigan 4,365 5,116 Maryland ec eccecees 215 Be | Se is eviasadiionns 50 85 number of cars they must carry 
pri ea — Ww ay See te Minnesota ....... 2,184 3,231 New Jersey ...... 593 785 | Montana ......... 180 121 in stock without losing sales 
i. tee ented eee aor Ohio ee eeeeeeees 7,701 7,307 | New York ........ 2,302 DONT | ROVERS. 656 vcsesss 4 54| through being unable to show a 
jt aon acho tn oa" bean ae PEE. Kanes 2,834 3,064 Pennsylvania 1,440 1,427 | New Mexico ...... 55 66 | particular chassis or body type 
& © -_ Pp = <r ere 27,327 30,3896 ' Virginia ......... 330 DPT EME Ski wrscereess 69 71 | called for by customers. 


by 3 percent while truck sales 
were up 1.1 percent. The Coast 
states also showed an increase 
during the month over the same 
month of last year with passenger 
car gaining about 8 percent and 
trucks up 1.4 percent. 

It will be interesting to get 
some definite figures on May sales 





GENERAL MOTORS GROUP 








FINAL REVISION, COMPLETE, NEW PASSENGER 


Comparative figures for April, 1933, 


HUDSON GROUP 















































































































































































































which will be available soon. = : 
Other trade indicators such as * s 
: ‘ ‘ : ‘ States 5 i) g e 3 
electric power consumption and - Ss - ) ° 
so forth have reflected a rather 5 oe = > : = 
strong revival in the Eastern and s v % = - s 
New England section. If these in- Vv a ~ vo Sc 
dicators can be trusted the East | ajap > oAl zs > ’ mT 2R| >| 2A] | rv y ~ 1 > 7 
and New England sections should | © —— 1__3 a oa = 151) — 5a} a = a ; = ers a — : 
show good gains in car and truck | “"!70na l l : 12) «18 33] 5) 5] 20) 67 | 3| 2| 92 | 3| | 38 
in May over the same period last Arkansas I 9| +} 27] 39} 79] 47 47] 11 |__220| 2| 1] __16/ 250 | 6| | 6 
pose. anne car sales in| California {| 233) 304! 220] 825) 1582] 397 34! 431] 385| 54| 1822) 38] 130] 251) 2680] 84| 78} 162 
ew England in April ran only | Colorad 44| 19! 37] 2: 92) 96 | | 390! 3] | | 5 35 7 ‘ 
14 per cent below last April and Cc = ! a — 3 bad i —— 4 ad =a a. = 7 - =| a aes a = 
trucks were off 16 per cent. The onnecticut | 75 60! 66| 287 488 | 77| 7 84] 193) 26 745| 15 66) 212 1257] 83; 24 107 
Eastern states were off 14 per-| Delaware | 12 1 1} 39! 56] 11) 3) 14] =. 26 3] 157] | 11] 29) 226 | 7| 2| 9 
cent in passenger car sales and 7 Florida | 26 7 20! 95 148 | 61 1| 62] 48 5| 360 5 4| 44 466] 21/ 11 32 
percent in truck sales. Georgia | 57 21| 39| 142] 259 | 81) 2| 83] 103) 8| 833) 2| 26) 68) 1040] 15) 5| 30 
The Great Lakes states as a [daho | 9 3 6 22) 40] 34! 1! 35] 11} 1| 93) | 8 8! 121] 3] 3) 6 
whole were off only 10 per cent Illinoi ant an0| ~oFol” ~Oanl > 991 24) 7 711 2648) 3| 9280! 79| ¢ | 
in passenger car sales and 4.5 per inois {| 309 302) 2 9| 935 1825 | 522| 26| 548] 400 71| 2648 43} 280] 472} 3914] 185] 73) 258 
cent in commercial car registra- Indiana { 112] 189{ 158] 376| 835] 231] 10) 241] 161] 15! 1213) 11! 169) 210! 1779] 121] ~ 68) 189 
tions. Key points within this lowa | 52 48] 85! 217) 402] 215] 4| 219] 67! 9| 1222) 2) 7| 157] 1504] 92) 31 123 
block of states, however, are re-| Kansas | 22) 18] 34] 86 160] 139) l 139] 38 5) 400) 41 27] 79) 553 33) 23] i 
23 56 
porting good gains in April and ental | 18] i4 ~ 173) 319] 91) | 9 ¢ | 6611 3) 20) | 785 ‘ | 
with the exception of the rural | mmmeny f 54| 17: 31! 91 91] 19 3! 661 : 20 49/ 785] 30} 9| 39 
communities it is safe to assume | LOwssiana { 15, 19 $3) 73! 150] = 23) 2| 25] 36/ 12] 486] 1] 13] = 28) 576] 5| | 5 
that a good improvement will be Maine | 19} 14 34! 139} 206] 82! 1| 83] 92! 6| 389! 4| 39] 138! 668 | 64| 25] 89 
noted in this area when the re- Maryland | 52 41 13) 183 319] = 46] 3 49] 78| 7| 955! 5| 24! 104 1173] «41] 3=13 54 
turns for May are available. M h Ti fm > 24a) 7 rol ; : 7 ae j 7 ] 
assachusetts { 168 125| 221! 933 1447] 279| 23 302] 570| 39] 2556! 58] 292] 706| 4221f[ 349{ 110 459 
A break down of April sales by | Michigan | 151) 224) 151) 602) 1128] 376) 24 400] 296) 61) 1697| 26) 227| 321) 2628] 201] [BIL 
geographical divisions with com- | — ; = — = Sa ne = a — = cae =e 
parative figures for April last Minnesota | 93 42) 67) 366 568] 226] 12) 238] 134) 10) 1427 8 109' 191] 1879] 57) = 26) 83 
year are as follows: Mississippi ; 32 3g 7| 28! 39[ 26 l 271 12 | 311] 4 4 331] 
NEW PASSENGER CARS Missouri { 68 180) 109) 496 853] 318) 9 327] +174! 13) 1757} 11 92| 212) 2259] 55| 25 80 
NEW ere | ae Montana | 22 17 16 59 114] 90 1 91 31| 1| 269] 1| 18] 50!) 365] 20 11 31 
ian ais Nebraska {| 37 1] 23) = 85 156] 183! 5| 188] —57| 2) 655! 2} 36] 114 866] 22) 13! 35 
Pemsationt 2241 2396 Nevada tf 6 | 4 14| 28] 37 3) 40] 14 4} 42/ 1| 3} 12! 76] 5| 6 
Maine 302 1,247 N. Hampshire | 18) 23) 21| 113) 175] 58 1| 59] 46) 5| 278] 1/17) ~——s«68) 415] 26) 12 38 
ee. a“ Te New Jersey { 191) 137) 127) 584 1039] 103] = 20! 123] 437] 49| 1733] 21! 171| 345 2756] 140) 56} 196 
, é Ss e » v4 N ° 6 | Qo! 9a! | 6 € | | 2! 2! - | 
ee. tear 052 (1,007 | Mexico 1 ciel csi 10] 23 1 24] 20 1| 108 ] 3) 18 145] 1| 1| 2 
: New York | 663) 606) 475) 2457 1201] 408 72 480] 1720) 258] 6062! 97! 671{ 1161] 9969] 559] 223 782 
= North Carolina | 56 27 54| 153] 289 | 77\ 1| 78] 65) 4| 728) 1 23| 78| 899] 36] «16 52 
North Dakota | 6 6] 12] 30) 54] 73) | 73{ = 20] 1] 273 | yea 330] 6 1| 7 
U B L I C I 7, E Ohio | 202) 411/ 200] 1172 1985] +226) 11| 237| 307 47| 2573 16) 215| 485! 3643] 239/ 71 310 
: 7 | Oklahoma 1 41 _ 41 68} 148) 298] 95 5| 100 | 89} 11] 918 4 16| — 81 1119] 13| 4| 17 
Your Product and |Oregon =—S—<s ft] S| St] S85 166] 58! 5 63] 36 | 315) 1 13} 27 392] 14) 6| 20 
Your Organization | Pennsylvania | 458) 390) 368) 1290' 2506] 347! 29; 376] 660 55 3356 39] 233) 572) 4915] 224) 114) 338 
If you are a manufacturer you are Rhode | Island | 58) 19) 191! __ 308] = 33) 2 35] 73) 9) 339 9} 12| 92 534] 32| 10) 42 
constantly developing NEWS—| South Carolina ' | 22; =24| 17) 48 111] 18 | 48 | 31 1| 388 7| 20! 14.7 | 8 5 13 
If —e NEW ro not published— South Dakota | 12 11 15 42 so] 64] 64] 15| 1] 148 1! 20| 20 205] 2| 4 6 
ou are losing money! | Tennessee —— | 381 23. 45! 131) 237] 60! “FT : 7 7 a r a =. 
| Tennessee - 3! 23] 45] (131) 237 60 1 61] 46 2| 504 3] 15] = 34 664] 14 1| 18 
It is our business to see that this | Texas | 122 87| 102) 231 542] 282| 3| 285] 212) 17] 2124 13 29| 165] 2560] 27| 16 43 
NEWS as it concerns some of the | Utah | 3 9) zs) ie 35] 17/ | 17] 15) 1] 181] 1| 8 11) 1674 =e 7 
largest organizations in business 3 prea eee — ee —-"- : . oa : ; 16 
. * J " ) ¢ ) 55 96 4 | ‘ 2| } 300 26 ‘ 
is published orment it 9|__16]__55|_ G18 | 18] 48 1|__ 183 2} 18} 48) 300] 2 8 34 
a a Virginia | 48 40 47| 122 257| = 152| | 152 68} 10] 907 2| 20] 99 1106J 54! +10) 64 
#t us tell you how easy and how | Washinet ‘ 5| 35) 1991 3: 124) ; ‘ 711 376) l 5 + 7] 7 
valuable it is to keep in the ——ae —— a “4 a oleae 828] aoe = 130 e 5| a7 g 48 54 559 I 17| 17 34 
nahiie Gn West Virginia [| 18 31 42| 170 291] 71 1 72( 43] 3] 472 2| 22] 72 614] 40) «10 50 
a | Wisconsin | Gi| 76) 66) 278) 4819 186 3] 189] 170) 23) 1126 4! 107| 178) 1608]- 108) 56 
i i a ‘ Wisconsin _76; 66) 278) 3) 9 17 23) 1126, 4 508]~ 108 48 156 
SUTTON & SCHIPPER| Wyoming [7 2) 17 32t 14 | 4] 13] —2}_—s90 Da 9 122 7 3 10 
Sucornerated District of Col. | 28 £60) 39) 135) 262] 29) 7| 36] 78 15) 609 1 55 = Tr 
a oo aii ooo 29) 36] 4 55) 97 855] 43 8 51 
232 Madison Ave. 7338 Woodward Line Total | 3830, 3854 359614161 { 6307) 345! } 7408) 884/45712! 471] 3406] 7340 { 3181) 1338 
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Who Buys Cars Produced 
~ During July and August? 


(Continued from Page 8) 


sible to raise the price of farm | 
products and to make it easier | 
for him to conduct his farming | 
operations on a profitable basis. | 
Every farmer is not a possible | 
buyer right now for an automo- 
bile, but the same is true of city 
folk. Many farmers who carried | 
on their farming operations in a| 
business manner have been suc- 
cessful right through the low- 
priced period. In very many lo- 
calities taxes have been reduced, 
farm labor prices are much lower, | 
and mortgage rates have been or| 
will be lowered. 
Prices Advancing 
With reference to present prices | 
of farm products, there has been 
some rapid advances in the past 
six months. Spot cotton which 
sold in December for 5.70, on May | 
31 sold at 9.35. Wheat, which at | 
this season’s low sold for 44% | 
cents, at Chicago, has recently | 
sold for 74% cents. Corn sold as 
low this season as 24% cents and | 
recently sold at 46% cents. Wool | 
sold this season at 10 cents and} 
is now 25 cents per pound. Car-| 
loads of hogs at Chicago during 
the last few days sold for $483 
more than the same kind of car- 
load sold for on December 3ist | 


CAR REGISTRATION 


will be found on pages 20 and 21 





| STUDEBA 








States 


Studebaker 


KER GROUP |WILLYS-OV’D GR. 


last, and for $402.50 more than the 
same carload would bring a year 
ago. 
days reached a new high point in 
the year. 
were the highest for this year and 
were 27 per cent higher than a 
year ago this time. 

It may not be out of place to 
mention here that in recent 
months much unfavorable news 
has been published in the news- 
papers regarding the plight of the 
farmer and of foreclosures, but it 
is well to remember that in a 


| newspaper editor’s room, bad news 


is always good news, and so the 
unusual bad news gets precedence 
over the news that a farmer 
bought another farm in that same 
locality, and that farm land prices 
are advancing. As a matter of 


fact, the demand for farm lands | 


has been picking up very steadily. 
Another 
that prices of purebred live stock 
for breeding purposes have taken 
a decided upward trend. 
When Farmers Buy 

After I had arranged in my own 
mind the months in which the 
farmer received more for his farm 
products of all kinds I compared 
it with the actual income by 





Cattle prices in the last few | 


Lamb prices last week | 


important barometer is | 


| months for crops, for live stock 
|} and for animal products. Then 
compared this set-up from a 
crop money standpoint with two 
estimates of when farmers buy 
automobiles, made from what I/| 
consider very reliable sources, one | 
from an outstanding national 
| farm publication, and one from 
; one of the leading local farm pa- 
pers in one of the best states in 
the Union, and they coincide in 
the matter of sales with my own 
deductions on farm income and 
automobile sales. Both of them | 
stated that the big advance took 
place in August and one of them | 
carried through to November, and | 
the other carried through to Oc- | 
tober. My own opinion is that the 
proper amount of advertising in 
July would move purchases ahead 
so that the upward swing in sales 
would take place in July. 
Mortgage Outlook 
Another article could be writ- 
ten on the matter of farm owner- 
ship, mortgage foreclosures, etc. 
I would like to add, however, that 
in 1930, according to the census, 
58 per cent of all farms owned by 
the operator were entirely free 
from mortgage and the percentage 
is even higher today. This comes 
about because there has been 
some farm foreclosure, so the per- 
centage of farm owners free from 
mortgage would be higher than 
58 per cent at the present time. 
The logical thing, if it could be 
brought about, would be year- 
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| 
around advertising, with smaller | 
space in the few off months. | 
Where the appropriation does not 


permit this it would be better | 
to get down to small space, if | 
only the trade mark were fea- | 
tured, than to stay out of the good 


NON-AFFILIATED MANUFACTURERS 


farm papers for too long a period. 


British Austin Cars 
for Canadian Trade 


Toronto, Can., June 9 (UTPS) 
Replacing the cars formerly pro- 
duced for the Canadian market 
by the American Austin Co., hun- 
dreds of British-made Austins 
have already been shipped to dis- 
tributors at Toronto, Montreal, 
Halifax, St. John, Winnipeg, Ed- 
monton and Vancouver. 


Changes Name 
Lewisburg, Tenn., June 9. 
Woodward Chevrolet Company, 
Inc., has changed the firm name 
to Green-Moss Chevrolet Com- 
pany, Inc., and reduced its capital 

stock from $25,000 to $15,000 


Dayton Race July 30 


Dayton, June 9.—-The first race 
on Dayton, Ohio’s, new speedway 
is being planned for July 30, it 
has just been announced, when a 
charter was granted to the Day- 
ton Speedway, Inc. 
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by the 


Flying Public 


as the 


Outstanding achievement 


of the year 


The NEW 
STINSON 
“RELIANT” 
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It’s great to be on the side of the leader! Selling 
the world’s most popular line of motor cars 
and trucks . . . Sharing in the world’s largest 
volume of automotive sales . . . Riding the crest of the biggest wave 


of public preference that any motor car has enjoyed in a long time. 


Yes—it certainly is great, all right, to be a Chevrolet dealer. 
During the first quarter of this year, Chevrolet dealers sold more 
passenger cars than all the other dealer organizations in the low- 


price field put together! And right now, business is going so good, 


and sales are coming in so fast, that every minute—night and. day, 
someone buys a new Chevrolet! 

“Every minute, someone buys a Chevrolet’””»—the next time you see 
that sign on the billboards, stop and think what it means. It’s a sign 
of bigger business for the largest dealer organization in the world. 


A sure sign of leadership—in sales as well as cars! It’s a sign that 


points straight up the Road to Greater Profits—for every dealer 


that’s selling Chevrolet passenger cars and trucks! 


CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 


Division of General Motors 


CHEVROLET 


SIX-CYLINDER PASSENGER CARS AND TRUCKS 





